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Perfil P.A.N.

Definiciones

REFERENCE Numero de personas que poseen las caracteristicas socio demograficas definidas (
AUDIENCE rango de edad, sexo, pais de origen)

% de personas seleccionas de la Reference audience, que hayan realizado algun tipo de
TAGERT AUDIENCE B . 2 . . ; . 2

interacciéon en la pagina FB 6 cuenta IG de P.A.N. ,asi como también personas

seleccionas que no han interactuado con la pagina pero tienen gustos similares a lo que

interactdan, en un periodo de 30 dias.

AFFINITY SCORE  RAGKCIEHRIEET que e.xiste entre el T’eirget audlgnce y el Reference audience de
acuerdo a la caracteristica de la poblacion en estudio.

LEYENDA DE RESULTADOS:

-~

((4j Porcentaje del Target audience que esta interesada en el elemento de la caracteristica en estudio.

Porcentaje del Reference audience que estd interesada en el elemento de la caracteristica en estudio.

@R Nivel de Affinity score que tiene el elemento de la caracteristica en estudio.

Niveles de Affinity score Donde:
= between -3and 3 e El color azul significa que el % del target audience interesado
® & & =between 3and7 ® & © =between-3and-7 es mayor que el % del Reference audience ..
® ® © =between 7 and 20 ® ® © =between -7 and -20
® ® ® -=higherthan 20 ® @ @ -=lowerthan 20 * El color rojo significa que el % del target audience interesado

es menor que el % del Reference audience..
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Perfil P.A.N.

AUDIENCIAS

RRSS TAGERT AUDIENCE REFERENCE AUDIENCE Pagina P.A.N Espaina
Poblacion: 625.750 personas* Poblacién: 32.550.000 personas
Fuente: Personas que han Seguidores al cierre de
interactuado con la Paginal_ . . o Marzo: 31.9k
o Pais donde viven: Espafia
FACEBOOK Facebook P.A.N. Espafia en el mes
de Marzo Cuentas alcanzadas en el
periodo (Marzo): 23.9k
Pais donde viven: Espafa
Edad: 18 -65 afos
Edad : 18 -65 afos
Poblacién: 814.100 personas* Poblacién: 38.500.000 personas . .
Seguidores al cierre de
Fuente: Personas que han Marzo: 92.20k
interactuado con la cuenta IG|Pais donde viven: Espafia
INSTAGRAM  |pA.N. Espafia en el mes de Marzo Cuentas alcanzadas en el
Pais donde viven: Espaiia periodo (Marzo): 270K
Edad: 18 -65 afios
Edad : 18 -65 aiios

95 % de los hogares en Espaiia tienen conexidn a Intenet ( Fuente : INE.es, 2020)

Poblacion Target Audience: % que interactlan + % que no interactian con FB 6 IG P.A.N.
|
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Perfil P.A.N.

OVERVIEW TARGET AUDIENCE

Las personas que viven en Espaifa y que han interactuado con la plataforma P.A.N. Espaia FB e IG se caracterizan por :

FACEBOOK

INSTAGRAM

EDAD: El 60% entre 25 y 44 afios. El 73% entre 25 y 54 afios.
1. SOCIO DEMOGRAPHICS . .
SEXO: 87 % son Mujeres. 66 % son Mujeres.
Viven principalmente en: Viven principalmente en:
CIUDAD: Madrid (29,9%); Barcelona (6,5%) Madrid (30,8%); Barcelona (4,7%)
y Tenerife (3,3%) y Valencia (2,5%)
FACEBOOK INSTAGRAM
MEDIOS DE Time-Magazine (52,9%) Time-Magazine (55,7%)

COMUNICACION Y APPS |Instagram (39,1%) Instagram (39,5%)
DE INTERES: Vogue-Magazine (38,2%) Facebook (37,7%)

FACEBOOK INSTAGRAM

HOBBIES DE INTERES:

Ir de compras (70,7%)
Musica (68,4%)
Compras Online (67,1%)

Ir de compras (69,9%)
Musica (68,%)
Compras Online (66,7%)

ALIMENTOS Y BEBIDAS DE
INTERES:

3. LIFE STYLE & BEHAVIOR

Bebidas alcohdlicas(47,5%)
Cerveza(40,8%)
Chocolates(40,2,%)

Bebidas alcohdlicas(46,9%)
Cerveza(40,8%)
Chocolates(38,6%)

DEPORTES Y ACTIVIDADES
DE BIENESTAR:

Physical Fitness (47,8%)
Spa (41,4%);

Futbol (67,0%),
Basketball(38,9%)

Physical Fitness (44,9%)
Personal exercise (41,0%);
Futbol (68,2%),
Basketball(40,5%)

VIAJE A ( PAISES
FAVORITOS)

Espafia (68,6%)
Canada (43,9%)
Mexico (33,0%)

Espafia (68,6%)
Canada (43,8%)
Mexico (33,4%)
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Perfil P.A.N.

OVERVIEW TARGET AUDIENCE

FACEBOOK

INSTAGRAM

MARCAS DE PRODUCTOS
DE INTERES:

H&M (39,4%)
Gucci (38,0%)
Prada (36,8%)

H&M (38,1%)
Gucci (37,4%)
Prada (36,1%)

MARCAS DE SERVICIOS DE

Discover Card (45,1%)
Iberia-airline (41,2%)
Amazon.com (39,0%)

Discover Card (43,9%)
Iberia-airline (41,4%)
Amazon.com (39,4%)

MARCAS DE ALIMENTOS Y
BEBIDAS DE INTERES:

Mentos (31,3%)
Nestlé (16,5%)
Pepsi (16,0%)

Mentos (31,0%)
Nespresso(15,2%)
Seaco (14,0%)

MARCAS DE RETAILS DE
INTERES:

Amazon.com (39,0%)
C&A (35,5%)

Alibaba.com (34,2%)

Amazon.com (39,4%)
C&A (36,0%)
Alibaba.com (35,4%)

FACEBOOK

INSTAGRAM

CHEFS:

5.PEOPLE

Karlos Arguifiano (4,9%)
Jaime Oliver (3,0%)
Martin Berasategui(2,7%)

Karlos Arguifiano (4,8%)
Jaime Oliver (3,2%)
Martin Berasategui (2,8%)

SOCIAL MEDIA
INFLUENCERS

Dulceida (25,8%)
Zayn Malik (0,5%)
Lovely Pepa (0,4%)

Dulceida (21,5%)
Zayn Malik (0,4%)

Lovely Pepa (0,2%)
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1- SOCIO DEMOGRAPHICS CHARACTERISTICS

AGE BREAKDOWN

FACEBOOK INSTAGRAM

Name & Name @
18-24 9.6 % 16.1 % L 1 18-24 7.1 % 6.1 % L 1 1 )
25-34 33.0% 25.7 % L 1 25-34 23.8% 25.7 % ®
35-44 27.2% 21.6% 9 35-44 23.1 % 21.6% ®
45-54 15.0 % 18.3 % a8 45-54 26.1 % 18.3 % 200
55-0d 9.3 % 11.3% ® 55-64 12.6 % 11.3 % ®
b5+ 5.9 % F.0 % ] 65+ 7.4 % 7.0 %

* La audiencia target que interactuar con la plataforma P.A.N. Espafa FB se mantiene en rango de
edad de 35 a 54 afios; (60,2 % ) ; mientras que en IG el 73% estd en un rango mas amplio ( 24 a 54
anos.)
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1- SOCIO DEMOGRAPHICS CHARACTERISTICS

FACEBOOK INSTAGRAM
Female Mala —emale Male
86,6% = 13.4% Y 66.1% Y 33.9%
53.0% 47.0% 53.0% 47.0%
Y 1 ) "1 1 | o9 e o9
"E q -'ﬁ q
Married Single Married Single
" 18.3% o 18,5% Y 21.4% 17.1%
14.9% 10,4% 14.9% 10,4%
*® o209 o9

Las principales personas que muestran interés por interactuar con la

ambas plataformas son mujeres

AGE BREAKDOWN

GENDER BREAKDOWN

RELATIONSHIP STATUS

pagina P.A.N Espafa en
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1- SOCIO DEMOGRAPHICS CHARACTERISTICS

EDUCATION STATUS

FACEBOOK INSTAGRAM
Name @ 1] Name @ &
Alum 36.8 % 285% @O0 Alum 37.5% 285% @@
Unspecified 30.0 % 47.0% @08 Unspecified 30.9% 47.0% 00®
High school grad 16.4% 149% @ High school grad 16.8 % 149% @
Some college 5.1 % 3% 00 Some college 4.4% 3% 00
Undergrad 4.3% 18% @@ Some high school 3.4% 28% @
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PAN

SINCE 1960

1- SOCIO DEMOGRAPHICS CHARACTERISTICS

REGIONS IN WHICH YOUR AUIDIENCE LIVE
FACEBOOK INSTAGRAM

Principality of_’r‘%sturias_(I.M‘) Principality of Asturias (1.2%)
Galicia, Sbéiﬂ (1.7%) Navarre (0.4%) Galicia, Spain (2.0%) Navarre (0.5%)
(Catalonia; Spain (13.7%) \ Catalonia) Spain (10.8%)
Castile and Ledn (2.3%) = Castile and Leon (2.7%)
P, —
Community,of;Madrid (41.4%) Community,of, Madrid (41.7%)
X Y AN \ ’
- _-‘ : F, N 2 ES ,’
i Castilla-La/Mancha, Spain (3.1%) @ s Balearic ISiands (2.0%)
Extremadura,;Spain (0.8%) ) : Extremadura; Spain (1.1%)
t Region of Murcia (1.6%) = Region of Murcia (1.7%)
Andalusia (9.8%) Andalusia (12.8%)
= Canary ISlands (7.1%) = Canary Islands (4.1%)
Mame & & Name 7 g3
Community of Madrid 41.4 % 15.7 % o9® Community of Madrid 41.7 % 15.7% 00
Catalonia, Spain 13.7 % 18.0% L 1 Andalusia 2.8% 19.0% e
Andalusia 9.8 % 19.0% L 1 1 ] Catalonia, Spain 10.8% 18.0% [N
Comunidad Valenciana, Comunidad Valenciang,
7.9 % 10.2 % *9 8.7 % 0.3% (<)
Spain Spain
Canary Islands 7.1% 4.89% o9 Canary Islands 4.1 % 4.8 %

I ——————————————————————————————————————————————————————————————————————————————————————————
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1- SOCIO DEMOGRAPHICS CHARACTERISTICS

TOP CITIES WHERE YOUR TARGET AUDIENCE LIVE

FACEBOOK INSTAGRAM
Mame & Name @
Madrid, Spain 299%  100% @@@ | | Madrid, Spain 08%  100% €08
ona, Spai 4.7 % .2 %
Barcelona, Spain 6.5 % 5.2% @ Barcelona, " 22
Valencia 2.5% 2.5%
Tenerife 3.3% 22% @09
Puente De Vallecas, Madrid, _ o
Valencia 23% 2.5% Spain 2.3% 0.6% @8@
Carabanchel Bajo, Madrid, ) Carabanchel Bajo, Madrid,
. J 22%  06% @O o : 22%  06% ©0®

* Madrid, Barcelona, Tenerife y Valencia son las ciudades principales donde viven las personas que
presentan algun tipo de interés en las pagina de P.A.N. Espafia FB e IG.
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2. MEDIA

TOP MEDIA BY REACH

FACEBOOK INSTAGRAM

Name @ & Name @ T
IE;‘ZLI Time (magazine) 52.9% 40,1% ©00® ID;‘ILI Time (magazine) 55.7 % 401% @09
(G) Instagram 39.1 % 241% ©0® (0) Instagram 39.5% 241% @09
ik Vogue (magazine) 38.2 % 375% @ " Facebook 37.7% 270% 009
(; Facebook 37.5% 27.0% 000 war Vogue (magazine) 37.0% 37.5% @
€ Telecinco 31.9%  28.9% @@ O olecinco 317%  289% OO
lﬁ- Sky News 30.4% 31.2% @ . El Mundao (Spain) 31.0% 198% ©00®
. El Mundo (Spain) 28.8% 19.8% L 1 1 E’F Sky News 29.5% 3N2% @8
@ La Vanguardia 259%  2010% 0@ @ La Vanguardia 294% 201% ©0®
E ElPais 227% 164% O00® E Elrais 268%  164% 000

El Mueble 20.0% 220% @ El Muehle 19.9 % 220% @

Gerencia de Inteligencia de Mercado Global Fuente: Synthesio Profiler



2. MEDIA

TOP MAGAZINES BY REACH

FACEBOOK INSTAGRAM
Name @ Name @
[ Time (magazine) 529%  401% @@ | | (I Time(magazine) 557%  401% @0
wilk Vogue (magazine) 38.2 % 37.5% @ itk ogue (magazine) 37.0% 375% @
£l Mueble 200%  220% @ £l Muehle 19.9%  22.0% @
& revista HoLA 178%  164% @ &) Revista HoLA 174%  164% @
iHolal 176%  131% OO - jHolal 164%  13.1% 0@

* Facebook (FB) e Instagram (IG) son las principales RRSS en las que interactuan el target audience
interesado en P.A.N Espafia . Sin embargo, para mas del 50%, el medio impreso sigue siendo
importante como por ejemplo Time —(Magazine).
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2. MEDIA

TOP NEWSPAPERS BY REACH

FACEBOOK INSTAGRAM
Name @ & Name @ 1)
@ - vundo (spain) 268%  198% 000 @ = viundospain) 31.0%  198% 000
Q@ L vanguardia 259%  201% @O Q Lo vanguardi 294%  201% 000
E celpais 22.7% 164% 000 B Elrais 26.8% 164% @0®
@ El Confidencial 15.4 % 144% @ 0 El Confidencial 7.7% 144% @O
Sport (Spanish Sport (Spani
o ~POTL(SPENIS 15.3% 140% @ o PO nish 155 10% ®
newspaper) newspaper)

Gerencia de Inteligencia de Mercado Global Fuente: Synthesio Profiler



2. MEDIA

TOP RADIO CHANNELS BY REACH

FACEBOOK INSTAGRAM
Name @ 1) Name @ 1)
SER (Cadena SER 16.7 % 140% @@ sER (Cadena SER 18.2% 140% @@
€ Cadena copE 100%  103% € Cadena copE 11.9% 103% @
B Onda Cero 4.6% 34% @@ 8 onda Cero 5.2 9% 34% @0
dial Cadena Dia 2.7% 20% @ dial Cadena Dia 2.3% 20% @
€ Los w0 Frincipales 26% 21% @ € Los 20 Principales 1.7 % 21% @

Gerencia de Inteligencia de Mercado Global Fuente: Synthesio Profiler



2. MEDIA

TOP TV CHANNELS BY REACH

FACEBOOK INSTAGRAM
Name @ ] Name @ T
e Telecinco 31.9% 289% @@ e Telecinco 3.7 % 289% @@
g Sky News 304%  312% @ @ Sky News 295%  312% @@
© o 180%  21.4% OO . LaSexta 17.0%  21.4% ©®
f;‘ Antena 3 (Spain) 17.8% 11.7% 0@ f;\ Antena 3 (Spain) 16.7 % 17% @@
@ are 133% 98% 06 © are 135%  98% OO

Gerencia de Inteligencia de Mercado Global Fuente: Synthesio Profiler



2. MEDIA

TOP SOCIAL NETWORKS BY REACH

FACEBOOK INSTAGRAM
Name @ & Name @& i
(©) Instagram 39.1%  241% OO G) Instagram 39.5% 241% O00®
€ ~acebook 37.5%  27.0% ©0e €) cebook 377%  27.0% O©0e
@ -rinterest 17.0%  84% 000 B voutube 189% 137% @@
& Tik Tok 16.7 % 83% O09® @ Pinterest 15.6 % 84% O0@®
0 Twitter 10.2% 52% 00 5 Tik Tok 15.0 % 83% OO0

I ——————————————————————————————————————————————————————————————————————————————————————————
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3. LIFESTYLE &BEHAVIOR( HOBBIES & ACTIVITIES)

FACEBOOK

= -
<
e s ap
Shopping Music Online Reading Films
shoppin
+70.7% + 68.4% PRINg + 60.8% 4 57.4%
. + 67.1%
73.3% 72.2% 56.2% 52.5%
o0 69.7% o o0
o0
> &, o <
Photography Painting Theatre Baking Drawing
= 51.8% = 30.4% = 28.8% = 17.6% < 16.0%
53.8% 20.1% 12.9% 21.7% 16.9%
® oe® o0® o0® o0e®

La compra tanto presencial es |a actividad que mas predomina en el target audience interesado en

P.A.N Espafia. En el 2020, segun el INE.es, 53 % de los hogares en Espaifia ha realizado compras
en linea o por internet.

I ——————————————————————————————————————————————————————————————————————————————————————————
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3. LIFESTYLE &BEHAVIOR( HOBBIES & ACTIVITIES)

HOBBIES

INSTAGRAM
= -~
<
e s QP
Shopping Music Online Reading Films
2 69.9% > 68.9% Eh':'”;je”;f/ © 61.8% ¢ 60.1%
E . (1]
73.3% 72.2% 56.2% 52.5%
0,
. 69.7% oo oo
o0
® B g 7
-~
Photography Painting Theatre Bakingo Drawing
© 53.4% ¢ 32.0% r 29.2% y 27.2% 19.0%
53.8% 20.1% 13.4% 14.4% 9.4%
*9® oe® *e® *0®

Gerencia de Inteligencia de Mercado Global
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3. LIFESTYLE &BEHAVIOR( HOBBIES & ACTIVITIES)

FOOD & DRINKS

FACEBOOK INSTAGRAM
Name @ 1) Mame & C T
ﬁ Alcoholic drink 47.5% 40.7 % L 1 1 ] i Alcoholic drink 46.9 % 40.7 % L 1 1 )
Wp seer 40.8% 320% ©0® Wp seer 40.8% 320% ©0@
=9 (hocolate 40.2 % 333% 00 «9* (Chocolate 38.6 % I33% Gee
! Wine 36.8 % 24.1 % [ 11 ] ' Wine 37.2 % 24.1 % L 1 1 )
w Coffee 326% 17.1% ©0® w Coffee 31.7% 71% 000
@ Distilled drinks 308% 161% OO® !8% Barbecue 304% 140% ©0®
8% Barbecue 30.1 % 140% ©0® #§  Distilled drinks 30.2 % 16.1% @00
.- JTORT . - . . , 2 : . , , .
$ Italian cuisine 24.9% 3% @0 #£5 'talian cuisine 25.2 % 3% @0
i@ Diners 21.8% 9.1 % L 1 1 ] '@ Diners 21.7 % 9.1 % L 1 1 )
&8 Hamburger 21.4%  108% ©0® & Hamburger 197%  10.8% ©0®

* El target audience de la plataforma P.A.N. Espafia estd interesada en bebidas alcohdlicas ,

chocolates y Pizza

Gerencia de Inteligencia de Mercado Global Fuente: Synthesio Profiler



3. LIFESTYLE &BEHAVIOR( HOBBIES & ACTIVITIES)

MOVIE GENRES

FACEBOOK INSTAGRAM
Mame & & Name @ &
@ ierfims 28% 137% eee | | (@ Thrilerfims 27.8%  137% 000
® Documentary films 23.7% 144% O0® & Documentary films 26.5% 144% ©00®
* Science fiction films 22.5% 123% 00e * Science fiction films 25.0% 123% @0®
@ Horror films 223% 108% 00 @ Drama films 229% 181% @@
@ oamafims 213%  181% ©® © Horror films 222%  108% 000

Gerencia de Inteligencia de Mercado Global Fuente: Synthesio Profiler



3. LIFESTYLE &BEHAVIOR( HOBBIES & ACTIVITIES)

MOVIES

FACEBOOK INSTAGRAM
Name @ 1) Name @ 1)
Frozen (2013 film) 4.6% 100% @@ Frozen (2013 film) 12.7 % 100% @@
Harry Potter (film series) 138%  13.1% Star Wars 23% 106% @
Star Wars 12.0% 06% @ Harry Potter (film series) 107% 131% 0@
The Avengers (2012 film) 86% 11.1% @@ The Avengers (2012 film) 79% 11.1% 0@
The Lion King 8.3% 5.6% 00 Spider-Man (2002 film) 5.8%  103% @@

Gerencia de Inteligencia de Mercado Global
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3. LIFESTYLE &BEHAVIOR( HOBBIES & ACTIVITIES)

FACEBOOK INSTAGRAM
Name @ 1) Name @ &
Q e 362%  203% 000 @ i 3B/4%  203% 00
@ Touch 24.6% 13.1% @0® @ Touch 25.8% 131% 008
m Lost (série TV) 130%  154% 000 @ Lost (série TV) 229%  154% 00®
5 Girls (TV series) 173% 114% 008 @ House (TVseries) 162%  97% @08
m House (TV series) 17.3% 97% 00e £ Girls [TV series) 15.7% 114% @@

Gerencia de Inteligencia de Mercado Global Fuente: Synthesio Profiler



3. LIFESTYLE &BEHAVIOR( HOBBIES & ACTIVITIES)

LITERATURE

FACEBOOK INSTAGRAM
Name @ 1) Name @ &
@ dorror fiction 21.2% 21.4% @ Horror fiction 19.2% 214% @@
&) Detective fiction 207%  21.0% & vang 191%  86% 000
ﬁ Manga 17.9% 86% 008 ‘, Datective fiction 18.2 % 21.0% @@
-ﬂ, Romance novels 14.1 % 5.1% 00 'd, Romance navels 12.9% 51% @08
a Mystery fiction 9.0 % 40% ©08 a Mystery fiction 9.8% 0% ©00®

Gerencia de Inteligencia de Mercado Global Fuente: Synthesio Profiler



3. LIFESTYLE &BEHAVIOR( HOBBIES & ACTIVITIES)

MUSIC GENRES THAT YOUR AUDIENCE LIKES

FACEBOOK INSTAGRAM
Name @ & Name @ &
Electronic music 36.9 % 253% 009 Electronic music 37.4% 753% 000
Rhythm and blues music 34.9% 21.5% ©0® Rhythm and blues music 35.3% 21.5% ©00e
Heavy metal music 31.9%  19.8% ©0® Heavy metal music 337% 198% @00
Blues music 30.9 % 174% @00 Blues music 31.9% 174% @00
Salsa music 29.1 % 333% 00 Jazz music 29.3% 143% 000

Gerencia de Inteligencia de Mercado Global Fuente: Synthesio Profiler



3. LIFESTYLE &BEHAVIOR( HOBBIES & ACTIVITIES)

POLITICAL & SOCIAL ISSUES

FACEBOOK INSTAGRAM
Name @ & Name @ &
gE Culture 39.3% 30.1% 000 %.E Culture 39.1% 30.1% 000
'ﬁ‘é‘ WWF 32.0% 33.0% @ ﬁ! WWF 31.1% 33.0% @@
9¢ Religion 278%  134% 000 @ sustainability 286% 144% ©0®
@ Sustainability 26.5 % 144% @009 € Religion 28.4% 134% @00
Greenpeace 26.2 % 244% @ Greenpeace 23.6% 24.4%

Gerencia de Inteligencia de Mercado Global Fuente: Synthesio Profiler



3. LIFESTYLE &BEHAVIOR( HOBBIES & ACTIVITIES)

HOME & GARDEN

FACEBOOK INSTAGRAM
Name @ 1) Name @ CT
@ nterior design 335% 301% @@ @ nterior design 354%  301% @0
W Furniture 312%  200% ©0® W Furmniture 3B2%  200% ©00
@ Gardening 25.5% 241% @ @ Gardening 29.8% 241% 0@
DIy Do it yourself (DIY) 24.6% 204% @@ DIy Do it yourself (DIY) 29.5% 204% @00
@) DIY 224%  255% OO @ DI 29.1%  255% @O

Gerencia de Inteligencia de Mercado Global Fuente: Synthesio Profiler



3. LIFESTYLE &BEHAVIOR( HOBBIES & ACTIVITIES)

PETS

FACEBOOK
Name @
™ Dogs 349%  293% ©0®
% Cats 313%  241% O0@
W Birds 20.2 % 03% O00e
M Horses 5.7 % 9.1% 00
” Puppy 9.4% 09% @

INSTAGRAM
Mame @
™ Dogs 35.2%  293% @08
B Cets 318% 241% 000
W Birds 20.8% 03% ©0e
M Horses 16.6 % 9.1% @0®
& Rabbit 92%  60% @@

Gerencia de Inteligencia de Mercado Global
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3. LIFESTYLE &BEHAVIOR (SPORT)

INSIGHTS WITHIN THE WELLNESS CATEGORY

‘n" = e x
Physical Spas Physical Personal care Yoga FACEBOOK
itness . 41.4% exercise = 40.5% ? 36.3%
=+ 47.8% o) 7
: 26.1% 5 41.4% 39.2% 30.2%
) 45.2%
48.2% eo0® Y 99
o099
; = e x
Physical Physical Spas Personal care Yoga INSTAGRAM
itness exercise + 39.7% =+ 38.6% + 34.5%
+ 44.9% + 41.0%
- - 26.1% 39.2% 30.9%
29 45.29
48.2% >-2% (1Y) ] o0
® L L

Ejercicios fisicos, Fitnessy Spa son la categorias de bienestar en las cuales se interesa las personas
gue interactuan con la plataforma P.A.N. Espaia en FB e IG.

|
Fuente: Synthesio Profiler
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3. LIFESTYLE &BEHAVIOR (SPORT)

SPORT THAT YOUR AUDIENCE IS INTERESTED IN

Fanthall Raskethall Meditation Car racing Tennis FACEBOOK
67.0% 38.9% 33.2% =+ 31.0% ' 30.9%
71.1% 35.8% 29.8% 39.5% 31.8%
o® 'Y o9 o909 L
- @ t
(1 J
Football Basketball Car racing Tennis Meditation  |INSTAGRAM
68.2% 5 40.5% 7 34.1% . 33.5% & 31.5%
71.1% 35.8% 39.5% 31.8% 29.8%
.e eee eee o o0

* EL Football y el Basketball siguen siendo los deportes por cuales se interesa las personas que
interactlan con la plataforma P.A.N. Espafia en FB e IG. Siendo la Liga nacional de Basketball el
principal evento en el que se muestran interesados , seguido de la UEFA Champions League

Gerencia de Inteligencia de Mercado Global Fuente: Synthesio Profiler



3. LIFESTYLE &BEHAVIOR (SPORT)

DOES YOUR AUDIENCE HAVE FAVORITE SPORT EVENTS?

e

)

Js
IROF
Heﬁicna ! Tour de France I UEFA UEFA Europa Formula One
Basketba ° Champions League
Association @ 6.9% League . 6.0% @ 5.9%
@ 7.0% 15.8% @ 6.5% 5.9 15.8%
o eee 14.0% eee®
15.5% J oo
o0 e o0e
& L3
SEEF
or
Mationa LUEFA Formula One UEFA Europa FIFA World
Basketball Champions League Cup
Association League = 9.0% , ,
= 8.6% i )
= 10.4% 2 9.7% 15.8% 8.3%
- 70 N 10 oww 15.4% 15.7%
15.5% 14.0% o900 oe9
L1 L1
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3. LIFESTYLE &BEHAVIOR (SPORT)

o Lhamed ]
1E | riaky
Laligo ( . - ‘
RCD Espanyol La Liga Real Madrid FC Barcelona spain national | EACEBOOK
[ o, o 6%
20.7% 26.7% 3 19.5% 18.7% 12 2;,
()
oeoe P 22.7% o0 6%
L L ®
‘ Fm.
1) | AR
*; (e @ A
Latigo ( - ° <
RCD Espanyo La Liga Real Madrid FC Barcelona spain national | INSTAGRAM
= 30.6% @ 26.3% R o 16.1% football tean
i 23-0‘y e ] 0,
20.7% 26.7% ° 18.7% = 13.2%
22.7% 14.6%
L L 1 o0 .

EL RCD Espanyol , Real Madrid siguen siendo los equipos de football por cuales se interesa las
personas que interactuan con la plataforma P.A.N. Espafia en FB e IG
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3. LIFESTYLE &BEHAVIOR (TRAVEL)

TRAVEL GENRE

: ™
: L/
= : ﬁ} § Z| | S‘I
Beaches rature Tourism Hotels Adventure FACEBOOK
= 41.7% 2 41.1% > 40.8% > 40.6% _“'E':'S(y
40.1% 32.1% 30.7% 24.6% = IEeR
37.2%
o9 L X 1 ) [ X X *9®
[ X T ]
1 >
' g
—-— 1
= : !@} § = :' 1
Beaches Mature Tourism Hotels adventure  [INSTAGRAM
+ 41.4% -+ 40.5% + 40.5% =+ 39.4% travel
. ) 33.5%
40.1% 32.1% 30.7% 26.4% .
o0 'Y oee eee ::'“’
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3. LIFESTYLE &BEHAVIOR (TRAVEL)

FAVORITE COUNTRIES

P F. -

) ) -

Spain Canada Mexico Portuga Colombia FACEBOOK
68.6% 43.9% 33.0% @ 31.4% 30.0%
59.0% 37.8% 36.6% 27.0% 30.9%

00 eSS @D L X @&

AN o X -

= bk © -

Spain Canada Mexico Portuga Colombia
68.6% 43.8% 33.4% 2 32.2% : 29.8% INSTAGRAM
59.0% 37.8% 36.6% 27.0% 30.9%

(X L X X @8 (X @

Mientras que Espana, Canada y México son paises favoritos para viajar de las personas que

interactdan con las plataformas P.A.N. Espafia FB e IG.
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3. LIFESTYLE &BEHAVIOR (TRAVEL)

FAVORITE CITIES

FACEBOOK INSTAGRAM

Name @& Name @
m Madrid 42.3% 35.3% 900 m Madrid 42.3 % 353% 009
8 Barcelona 39.5%  38.6% @ ¥  Barcelona 39.8%  38.6% @@
el Lima 323%  338% @ ad Lima 305%  33.8% OO
®-- Berlin 30.4% 201% ©0® fas oerlin 00%  201% 00e
. b=

&9 valencia 240%  137% 00@ &9 valencia 228% 13.7% ©0@

* Madrid, Barcelona y Lima son los principales ciudades favoritas de las personas que interactian
con la plataforma P.A.N. Espafia FB e IG
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4. BRANDS

MOST INTERESTING PRODUCT BRANDS BY REACH

FACEBOOK INSTAGRAM

Name @ 1) Name @ &
HE&M 39.4% 378% @@ H&M 38.1% 37.8%

Gucci 38.0 % 37.0% @ GQucc 37.4% 37.0%

Prada 36.5% 344% @@ Prada 36.2% 344% @@
Chanel 36.4 % 344% @@ Dolce & Gabbana 36.1% 344% @@
Primark 36.3% 1% 0@ Chanel 35.9% 4% ©®
Dolce & Gabbana 36.0% 344% @@ Balenciaga 35.3% 33.2% 0
Zalando 35.4% 301% ©00® Toyota 34.6% 378 @@
Balenciaga 34.7 % 332% @ Primark 34.4% 34.1 %

Urban Qutfitters 34.4% 335% @ Zalando 33.6% 30.1% ©®
Chantelle (lingerie) 34.1% 327% @ Volkswagen 33.5% 384% 009

* Las personas que interactiuan con la plataforma P.A.N. FB se inclina a interesarse por compafias de
Fashion & lifestyle (H&M, Gucciy Prada) y ya no por cuidado personal como Nivea y Eucerin .
|
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4. BRANDS

MOST INTERESTING SERVICE BRANDS BY REACH

FACEBOOK INSTAGRAM

Name @ e Name @ &
Discover Card 45.1 % 384% 000 Discover Card 43.9% 3B4% 000
Iberia (airline) 41.2 % 333% ©ee Iberia (airline) 41.4% 333% S0
Amazon.com 39.0% 310% 000 Amazon.com 39.4% 3N0% 00
WhatsApp 36.0 % 235% 909 C&A 36.0 % 35.6%

C&A 35.5% 35.6% WhatsApp 35.4% 235% 009
Alibaba.com 34.2% 295% o0e Alibaba.com 35.4% 295% @0®
Waze 30.9 % 7% 0@ Waze 32.5% 7% 00
Lidl 30.3 % 214% 000 Netflix 30.7 % 200% ©00
|D Sports 30.3% 4% 00 D Sports 30.2 % 344% @00
Netflix 29.6 % 200% @00 Lidl 29.9 % 214% 009
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4. BRANDS

THE FOOD & DRINKS THAT YOUR AUDIENCE PREFERS

FACEBOOK
S & .
s SPRESS0.
NestlF L ~
Mentos Mestle Pepsi Nespresso Sasco
@ 31.3% “ 16.5% = 16.0% i 15.2% i 15.1%
33.5% 7.7% 9.4% 14.0% 19.5%
L 1 o900 o909 @ L 1
m F s
¥ 1] 1§
L2 2 (@ A
Melitta MNutella Oreo Lay's Starbucks
i 14.9% i 14.5% = 13.7% = 12.9% 11.1%
19.4% 6.8% 6.5% 9.2% 4.1%
L 1 o900 o099 L X o900

Las personas que interactian con la plataforma P.A.N. FB ya no tienden a interesarse por compaiias de
comida para mascotas ( Royal Canin, Mars. Incorporated) ; sino que al igual que la personas que

interactuan con la plataforma en IG, se interesan en marcas de productos indulgentes ( Mentos, Nestlé
Pepsiy Nespresso)
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4. BRANDS
THE FOOD & DRINKS THAT YOUR AUDIENCE PREFERS

INSTAGRAM
o

Badtin oy

W SFRESS0. )

“estls

Mentos MNespresso Saeco Melitta MNestle
=t 31.% i 15.2% = 14.0% i 13.7% = 12.8%
33.5% 14.0% 19.5% 19.4% 7.7%

o0 @ o0 o9 o200

—
Papsi Mutella Orec Lay's Starbucks
5 12.7% @ 11.2% @ 10.8% @ 10.2% < 9.9%
9.4% 6.8% 6.5% 9.2% 4.1%
L 1 o0® *0® L *e®

=

lays]

Gerencia de Inteligencia de Mercado Global Fuente: Synthesio Profiler



4. BRANDS
STRONGEST INTEREST IN THE FOLLOWING RETAILERS

FACEBOOK
= @
Amazon.com C&A, Alibaba.com Lid |D Sports
’ 34.1% = 29.0% =+ 26.7% “ 25.8% + 19.1%
27.1% 17.1% 26.3% 19.1% 16.6%
209 o200 209 o9
La Redoute Sears { & it W "
La Radruita Cedrs Carrefour El Palacio de Mercadona
14.7% . - Hierro .
= 13.4% = 11.2% _ = 10.3%
9 + 11.09
7.4% 6.0% 15.1% 0% 8.9%
L X L 1 X 10.3% o099
bow

Amazon.com , C&A y Alibaba.com son los principales e-commerce retailers en los que se interesa las
personas interactuan con las platafoma PA.Nen FB e IG

Gerencia de Inteligencia de Mercado Global Fuente: Synthesio Profiler



4. BRANDS

STRONGEST INTEREST IN THE FOLLOWING RETAILERS

INSTAGRAM
@ C% - r.-.- @
Amazon.com C&A Alibaba.com |D Sports Lid

= 39.4% =+ 36.0% + 35.4% < 30.2% < 29.9%
31.0% 35.6% 29.5% 34.4% 21.4%

200 o000 200 o009
LaRedoute D ® o Sears

La Redoute |KEA Carrefour Mercadona Sears
2 22.6% T 21.1% % 21.0% = 20.1% & 19.7%
25.7% 12.4% 11.4% 16.3% 30.9%

® o009 o000 o9 o909
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4. BRANDS

INSIGHTS AROUND HOSPITALITY BRANDS

FACEBOOK
RG
ﬂlﬁ a IH‘N‘EHIT.
McDonald's Burger King Booking.com In-MN-0Out Starbucks
2 26.1% > 21.6% = 19.0% surge 2 11.1%
o = 15.0% o
14.1% 12.3% 8.3% ) 4.1%
eee eee eee 8,6% eoe
e
e s £ ==
Hotel Urbano Telepizza Pizza Hut Airbnb Subway
(company) 2 979  9.6% = 8.5% (restaurant)
= 9.9% 0 4.6% = 7.9%
14.0% 12.1% 6% 3.7% 8.0%
' e eee eee e
o0

* Marcas de establecimiento de comida rapida como Mcdonald’s ,Burger King; In-N-Out Buger o son
consideradas por las personas interactian con las plataforma P.A.N en FB como las de mayor
hospitalidad.

Gerencia de Inteligencia de Mercado Global Fuente: Synthesio Profiler



4. BRANDS

INSIGHTS AROUND HOSPITALITY BRANDS

INSTAGRAM
ROG
I""'llNﬁ-'l IN-N-OUT
McDonald's Burger King Booking.com In-MN-0Out Starbucks
+ 25.3% - 17.2% =+ 15.4% Burge “ 9.9%
= 11.4%
14.1% 12.3% 8.3% - 4.1%
8.6%
L 1 1 L 1 L L 1 L L 1
L 1
' SRR
e 2 — e
Hotel Urbano Pizza Hut Telepizza Airbnb Subway
(ComoDanyi = 8.3% = 7.4% @ 7.3% (restauranth
= 9.9% - - - oo 6.6%
. 4.6% 12.1% 3.7%
0, 0,
14.4% P P P 8.0%
L 1 L
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4. BRANDS

SOFTWARE & APPS

FACEBOOK
WhatsApp Waze MNetflix Facebook Spotify
@ 36.0% @ 30.9% @ 29.6% Messenger 5 22.8%
. °
23.5% 34.7% 20.0% @ 23.6% 26.7%
15.4%
o0 L X o0 L 1
o0
€ O — Fod —
Google ~ Uber Fox DirecTV Amazon Music
9.4% . s;‘yo = 9.3% 4.9% 4.0%
oo = 6.0% oe eoe
o0®
o0

*  WhatsApp, Waze y Netflix son las principales APPS que son consideradas por las personas que
interactdan con las plataforma P.A.Nen FB e IG.
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INSTAGRAM

4. BRANDS

SOFTWARE & APPS

)

Whatsapp
i 35.4%
23.5%

L L 3

G

Google
e 16.1%

9.4%
o0®

o
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i 32.5%
34.7%
L L

Uber
(Company)

= 9.5%
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o0®
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L L 3

—
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L L
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15.4%
(T Y
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L L
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5. PEOPLE

5. CULINARY CHEFS

& R & ' ¢
P+ )
o Qy‘ o
Karlos Jamie Oliver Martin Gordon Paul Bocuse
Arguinano . Berasategui Ramsay \ FACEBOOK
> 2 3.0% - 2 1.5%
~ B o,

4.9% 2.1% 2. 2.7% > 2.5% 1.5%

2.8% P 2.0% 2.0%
ee @ ®

2 A 2 ¢
o= Q \ o .
& "
-~ it _ ) INSTAGRAM
Karlos Jamie Oliver Martin Gordon Paul Bocuse
Arguinano . Berasategui Ramsay &
= & 3.2% 2.8% 2 6% & 1.7%
0 o Z.07 o £.07
= 4.8/) 2.1% - v 1-5%
) 2.0% .09
2.8% PP b 2.0%
% @ @
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5. PEOPLE

5. SOCIAL MEDIA INFLUENCER

|

@

o

Dulceida Zayn Malik Lovely Pepa Gala Gonzalez Rocko’s
Moder
25.8% 0.5% 0.4% + 0.3% Modern Life
2 ' 0.2%
24.1% 1.3% 0.5% 0.4%

0,

® ®® 0.2%
=

=

Dulceida
21.5%

24.1%
@

Zayn Malik
2 0.4%
1.3%
o0

Lovely Pepa
2 0.2%
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—

Rocko's
Modern Life

7 0.2%
0.2%

ElrubiusOMG
2 0.1%
0.2%
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5. PEOPLE

5. TV HOSTS

]

4

Ana Rosa Andrau Jorge Javier Maria Teresa Pilar Rubio
Quintana Buenafuente Vazquez Campos .
6.3% 8% o 0T
4 6.3% S 0 o 1.8% i 1.3%
z 2 2.1% = = o 0.6%
6.0% 2.3% 1.5% 1.3%
o
A A s
v v L & ;
Ana Rosa Andreu Jorge Javier Maria Teresa Pilar Rubio
Quintana Buenafuente Vazquez Campos .
= 0.8%
Z 6.4% @ 2.5% @ L7% @ 1.5%
0.6%
6.0% 2.3% 1.5% 1.3% ’
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5. PEOPLE

5. ATHLETES

-

!
-

Cristiano Lionel Messi Rafael Narda lker €=~~~ Marc Marquez
Roni 5.3% _41% _ 3.8% FACEBOOK
4.9% = = = - 2.8%
4.9% 9.4% 3.4%
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o060 L L L ] 000
o0
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