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Perfil P.A.N.

Definiciones

REFERENCE Numero de personas que poseen las caracteristicas socio demograficas definidas
AUDIENCE (rango de edad, sexo, pais de origen)

% de personas seleccionas de la Reference audience, que hayan realizado algun tipo de
TARGET AUDIENCE B : 2 : < . ‘4

interacciéon en la pagina FB 6 cuenta IG de P.A.N., asi como también personas

seleccionas que no han interactuado con la pagina pero tienen gustos similares a lo que

interactdan con ella, en un periodo de 30 dias.

AFFINITY SCORE  BAGKSEULI(¢Ele que .existe entre el "I:arget audlgnce y el Reference audience de
acuerdo a la caracteristica de la poblacion en estudio.

LEYENDA DE RESULTADOS:

-~

((4j Porcentaje del Target audience que esta interesada en el elemento de la caracteristica en estudio.

Porcentaje del Reference audience que estd interesada en el elemento de la caracteristica en estudio.

@R Nivel de Affinity score que tiene el elemento de la caracteristica en estudio.

Niveles de Affinity score Donde:
= between -3and 3 e El color azul significa que el % del target audience interesado
® & & =between 3and7 ® & © =between-3and-7 es mayor que el % del Reference audience.
® ® © =between 7 and 20 ® ® © =between -7 and -20
® ® ® -=higherthan 20 ® @ @ -=lowerthan 20 * El color rojo significa que el % del target audience interesado

es menor que el % del Reference audience.
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Perfil

AUDIENCIAS

RRSS TAGERT AUDIENCE REFERENCE AUDIENCE Pagina P.A.N. US

Poblacion: 5.100.000 personas* |Poblacién: 249.950.000 personas

Fuente: Personas que han Seguidores al cierre de
i i Marzo 2022:
interactuado  con  la  Paginal, . L ey o

FACEBOOK Facebook P.A.N. Espafia en el mes
de Marzo

Cuentas alcanzadas en el

Pais donde viven: EEUU Edad: 18 -65 afios periodo (Marzo 2022): 3.4k
Edad : 18 -65 afos

Poblacién: 5.100.000 personas* |Poblacién: 249.950.000 personas|S€guidores al cierre de
Marzo 2022:

128.2K

Fuente: Personas que han
interactuado con la cuenta IG|Pais donde viven: EEUU
INSTAGRAM |P.A.N. US en el mes de Marzo "

Cuentas alcanzadas en el

Pais donde viven: EEUU periodo (Marzo 2022):
Edad: 18 -65 afios 58.5K

Edad : 18 -65 anos

87,01 % de los hogares en EEUU tienen conexion a Intenet ( Fuente : statista)

Poblacion Target Audience: % que interactlan + % que no interactian con FB 6 IG P.A.N.
|
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OVERVIEW TARGET AUDIENCE

Perfil

Las personas que viven en EEUU y que han interactuado con la plataforma P.A.N. US IG y FB se caracterizan por :

FACEBOOK

INSTAGRAM

EDAD:

El 24,87% entre 45 y 55 afios.

El 37,5% entre 35 y 44 afios.

1. SOCIO DEMOGRAPHICS
SEXO:

85,2% son Mujeres.

67,3 % son Mujeres.

CIUDAD:

Viven principalmente en:
New York (6,0%); Los Angeles
(3,9%) y Manhattan (1,8%)

Viven principalmente en:
New York (6,9%); Los Angeles
(3,2%) y Houston (3,1%)

FACEBOOK

INSTAGRAM

MEDIOS DE
COMUNICACION Y APPS
DE INTERES:

Time-Magazine (65,3%)
Facebook (44,1%)
People Magazine (36,3%)

Time-Magazine (58,8%)
Facebook (47,0%)
People Magazine (35,9%)

FACEBOOK

INSTAGRAM

HOBBIES DE INTERES:

Ir de compras (75,1%)
Compras Online (69,5%)
Films (63,9%)

Ir de compras (72,6%)
Films (66,5%)
Compras Online (64,9%)

ALIMENTOS Y BEBIDAS DE
INTERES:

3. LIFE STYLE & BEHAVIOR

Bebidas alcohdlicas( 42,2%)
Vino(36,3)
Café (36,3%)

Bebidas alcohdlicas (50,3%)
Cerveza (40,3%)
Vino (36,2%)

DEPORTES Y ACTIVIDADES
DE BIENESTAR:

Ejercicio fisico (43,2%)
Spas (38,5%)
Yoga (34,5%)

Spas (39,7%))
Personal care (30,6%)
Bodybuilding (13,3%)

VIAJE A ( PAISES
FAVORITOS)

EEUU (50,2%)
Canada (30,9%)
Australia(19,8%)

EEUU (50,9%)
México (42,5%)

Canada (34,1%)
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Perfil

OVERVIEW TARGET AUDIENCE

FACEBOOK

INSTAGRAM

MARCAS DE PRODUCTOS
DE INTERES:

Macy’s (37,6%)
Nordstorm (35,6%)
Old Navy (34,2)%)

Macy’s (34,4%)
Tj Max (33,9%)
Marshalls (32,6%)

MARCAS DE SERVICIOS DE

Amazon.com (49,7%)
Wayfair (39,4%)
Macy’s(37,6%)

Amazon.com (48,6%)
Walmart (40,8%)
Target (35,4%)

MARCAS DE ALIMENTOS Y
BEBIDAS DE INTERES:

Starbucks (10,3%)
Oreo (8,1%)
Skippy (5,8%)

Oreo (21,4%)
Nutella (17,9%)
Nestlé purina pet care (15,8%)

MARCAS DE RETAILS DE

Amazon (49,7%)
Macy’s (37,6%)

Amazon (48,6%)
Walmart (40,8%)

INTERES: Walmart (35,6%) Target (35,4%)
FACEBOOK INSTAGRAM
Gordon Ramsay (3,8%) Jamie Oliver (2,5%)
CHEFS: Jamie Oliver(3,1%) Gordon Ramsay (1,9%)
5.PEOPLE Ina Garten (1,3%) Emeril Lagasse (1,3%)
Kim Kardashian (30,9%) Kim Kardashian (20,7%)
SOCIAL MEDIA Martha Stewart (9,8%) Kylie Jenner (12,4%)
INFLUENCERS Khloé Kardashian (7,5%) Khloé Kardashian (7,1%)
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1- SOCIO DEMOGRAPHICS CHARACTERISTICS

AGE BREAKDOWN

FACEBOOK INSTAGRAM

Name @ H Mame @ (1)
18-24 0.9 % 174% ©0® 18-24 6.1% 174% 000
25-34 11.6% 27.0% ©0® 25-34 243%  27.0% @
35-44 27.8 % 19.3 % Y 35-44 37.5% 193% @8
45-54 24.9 % 144% ©0® 45-54 20.9% 144% @@
55-64 23.8% 11.0% @0 55-64 6.6 % 11.0% 0@
65+ 16.0 % 108% @@ 65+ 45% 108% ©0®

* La audiencia target que interactua con la plataforma P.A.N. US FB tiende a estar en rangos de
edades superiores (45 a 64 afos; 48,7%) mientras que la que lo hace en IG tiende a ubicarse en
rangos de edad menores (25 a 44 afios; 61,8%).

I ——————————————————————————————————————————————————————————————————————————————————————————
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1- SOCIO DEMOGRAPHICS CHARACTERISTICS

AGE BREAKDOWN

FACEBOOK INSTAGRAM
Female Male Female Male GENDER BREAKDOWN
& 85,2% @ 14,8% =+ 67,3% 5 32,7%
54,4% 45,8% 54,4% 45,6%
o090 00 L L L L L L
) 2 @ i
Married Not specified || Notspecified Married
@ 40,1% @ 40,1% 7 33,9% + 32,9% | RELATIONSHIP STATUS
30,4% 38,5% 38,5% 30,4%
o00 0 oo ®

Independientemente de la plataforma, la interaccion con P.A.N. US sigue siendo principalmente
realizado por las mujeres, siendo Facebook la Red Social que predomina en este apartado.

I ——————————————————————————————————————————————————————————————————————————————————————————
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1- SOCIO DEMOGRAPHICS CHARACTERISTICS

EDUCATION STATUS

FACEBOOK INSTAGRAM
Name @ Name @ &
Alum 37.4%  31.8% @O Alum 348%  318% @
Unspecified 31.8 % 31.8 % Unspecified 32.8% 31.8%
High school grad 147%  17.9% ©® High school grad 16.2%  179% @
Master degree 6.2 % 33% o e Lok S
some college 3.9 9 53% @ Some high school 3.5% 41% @

* En ambas redes sociales las personas que interactuan con P.A.N. US tienen en su mayoria un status
de alumno y un status sin especificar. Mas del 60% en ambos casos.
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PAN

1- SOCIO DEMOGRAPHICS CHARACTERISTICS

REGIONS IN WHICH YOUR AUIDIENCE LIVE

FACEBOOK INSTAGRAM
Washin'g:t.t::_-h (2.9%) ) Washington (0.6%) )
_— ©nNorth Daista (0.1%) M aIp2) , 9 North Dakota (0.0%) Maingio.1%)
Oregon|(1.2%)) Minnesgia (0.9%) _ New Hamipshire (0.3%) Oregon)(0.4%)D) New Hampshlre (0.1%)
P ) o New ‘-.’urk llﬂ D%} South Dakota (0. o%)M'Ch'gan (0.3%) Rhode; Island (03%)
lowa[0_ 2%] Me'uw.r]ers»s:g,nI {5 3%) lowal{0. 7%
/Ne'uada (1 U‘%] lllinois [2 1%] i v Ne'vada L 0%) - ( ) Oth (0 5%) ﬁ
Eallfgrnla (2? 6%) ‘Colorado (0.6%) (Missoilri (0.7%) - 1|."|rg|n|.':| {2 5%) California (18 4%) Colorado (0.7%) Missodri (0 3%) Vlrglma (1.6%)
= North C lina (2.6%
Arizonal(1.4%)_ Dklahofma [0. 3%] : agtina ) ) ‘ Vrennessge (0.8%))
- , Georgia (2.6%) New Meiico (0.6%)  Arkansas (0.3%) | -
- Alabama (0:5%)
Texgh-2%) ) Louisidna (1.0%) A
Flurlgfl {{i.ﬁﬁﬁ] = Florida (15.7%)
Hawai (0.9%) Alaskai(0.1%) ke
Mame @ Fe Name @ 7]
California 29.6% 12.3% L 1 ] California 15.4 % 12.3% o9
Mew York 10.0 % 6.1 % [ 1 ] Texas 16.7 % 9.3 % o200
Elorida B.6 % 7.2 % & Florida 15.7 % 7.2% o089
New Jersey 5.3 04 270 o0 Mew York 9.7 % 6.1 % L1
Texas 4.7 % 9.3 o0 Mew |ersey 5.4 % 2.7% o0
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1- SOCIO DEMOGRAPHICS CHARACTERISTICS

TOP CITIES WHERE YOUR TARGET AUDIENCE LIVE

FACEBOOK INSTAGRAM
Mame @& i) Mame @ - 1)
Mew York, New York 6.0 % 30% @@ New York, New York 6.9 % 30% 909
Los Angeles, California 3.9% 1.7% @@ Los Angeles, California 3.2% 1.7 @@
Manhattan, New York 1.8% 09% @@ Houston, Texas 31% 1.2% @@
Queens, New York 1.6% 0.7% @@ Queens, New York 20% 07% @@
San Diego, California 1.5% 0.6%m @@ Miami, Florida 1.8 % 03% @0

* New York, Miami y Los Angeles siguen siendo las principales ciudades donde viven las personas
que presentan algun tipo de interés en las pagina de PA.N.US en FB e IG.

I ——————————————————————————————————————————————————————————————————————————————————————————
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2. MEDIA

TOP MEDIA BY REACH

FACEBOOK INSTAGRAM

Name @ (1) MName @ (1]
| Time (magazine) 653% 509% ©0e | Time (magazine) 588%  509% @@
" Facebook 441 % 387% 000 (’ Facebook 47.0% 387% 009
@ NBC 36.3% 218% 000 People (magazine) 35.9% 278% 000

People (magazine) 36.3%  278% 000 (G) Instagram 356%  206% @O0
@ Buzzreed 338% 17.1% ©0® T Telemundo 2440 23% 00
@ & il sEes L ¥ Univision 34.4% 62% ©00
i e Ba% 292% 066 @ B 326% 352% 008
@ Essence (magazine) 3.1% B @ @ Essence (magazine) 32.4% 33.7% 00
] fﬁ;;ﬁfﬂi}ta" 327%  311% 0@ & PN N6% 368% 00
(@) Instagram 32.7% 206% @@ B voutube 31.6% 222% @@

Gerencia de Inteligencia de Mercado Global Fuente: Synthesio Profiler



PAN

SINCE 1960

2. MEDIA

TOP MAGAZINES BY REACH

FACEBOOK INSTAGRAM
Mame @& ) MName @ &
|1'_: Time (magazine) B5.3 % 50.9% 00 Il'_: Time (magazine) 58.8 % 509% @@
People (magazine) 36.3% 278% 900 People (magazine) 35.9% 278% 000
@ Essence (magazine) 33.1% 33.7% ® @ Essence (magazine) 32.4% 33.7 % L 1 ]
% [Cni’zgaif’:;ta" 327% 31.1% 0@ % f;;;”;f;;ta" 1% 31.1%
@- Good Housekeeping 32.3% 230% @@ Tk CoOndé Mast Traveler 18.6% 205% @

* Independientemente de la plataforma, las personas que interactian con P.A.N. Us tienen un
interés alto en el contenido de la revista Time, igualmente por la revista People pero en menor
magnitud.

Gerencia de Inteligencia de Mercado Global Fuente: Synthesio Profiler



2. MEDIA

TOP NEWSPAPERS BY REACH

FACEBOOK INSTAGRAM
MName @ & Name Gy (1)
@ TheNew vork Times 18.7 % 78% ©0® @ usAToday 101%  139% @@
@ The Wall Street Journal 17.1% 9.6% @00 @ The New York Times 7.2% 7.8%
@ USA Today 15.4 % 13.9% ® @] The Wall Street Journal 6.4 % 9.6% L 1 ]
New York Post 139%  51% ©0e @ Milenio 63%  09% ©0®
@J The Washington Post 10.1% 46% 000 @J The Washington Post 3.9% 46% @

Gerencia de Inteligencia de Mercado Global
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2. MEDIA

TOP RADIO CHANNELS BY REACH

FACEBOOK INSTAGRAM
Name @ 1) Name @& &
om PR 103%  64% OO ol NPR 39%  64% ©®
«E=  Sirius XM Radio 46%  32% ©® %= Sirius XM Radio 36%  32%
€5 FocnNewsRadio 08%  1.1% © oro 14%  03% 00e
3 Power 105.1 FM rEm Tem © L=Mega 1069951 12%  03% @
B 102.7 KIS FiM 06%  03% @ € FoxNews Radio 09%  11%

Gerencia de Inteligencia de Mercado Global Fuente: Synthesio Profiler



2. MEDIA

TOP TV CHANNELS BY REACH

FACEBOOK INSTAGRAM
Name @ &
MName % &
@ NBC 363% 218% O0©0@ AL Telemundo 344% 73% 00@
@ = L et ®  Univision 34.4% 62% @00
0 = 134% 292% €06 @ =T V6% 352% 00
HGTV N6%  225% @0 G ESPN 31.6% 368% 000
© css 1M.6% 177% ©0e @ El 1% 292% @O

Gerencia de Inteligencia de Mercado Global Fuente: Synthesio Profiler



2. MEDIA

TOP SOCIAL NETWORKS BY REACH

FACEBOOK INSTAGRAM
Mame @ & Name @ L
€) racebook 441%  387% ©0® € racevoo 470%  387% 008
(©) Instagram 32.7% 206% @O0 (©) Instagram 35.6% 206% 000
B voutube 309%  22.2% B voutube 316%  222% OO0
) Twitter 17.7% 111% ©0e @ Pinterest 158%  95% ©0e
@ Pinterest 17.1% 95% OO0 0 Twitter 14.7% 111% @@

Gerencia de Inteligencia de Mercado Global Fuente: Synthesio Profiler



3. LIFESTYLE &BEHAVIOR( HOBBIES & ACTIVITIES)

HOBBIES

FACEBOOK
= -
g
4 s o
Shopping Music Online Films Reading
o 751% @ 69,5% shoppinz © 63,9% © 54,2%
@ 69,5%
71,5% 73,8% - 63,5% 53,3%
63,6%
L 1 o0
L 1
B‘ — LN @
Cosmetics United States Photography Shoes Hair products
 50,6% & 50,2% 2 46.4% & 44,1% @ 43,6%
44,6% 45,0% 47,9% 37,9% 28,0%
o900 o909 @ o900 o900

* Ir de compras y la Musica son las actividades que mas predominan en el target audience
interesado en P.A.N US.
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3. LIFESTYLE &BEHAVIOR( HOBBIES & ACTIVITIES)

HOBBIES

INSTAGRAM
© 3 )~ AP
¢ e LI
Music Shopping Films Online Reading
i c shopping =
2 72,6% @ 72,6% & 66,5% @ 57,2%
& 64,9%
73,8% 71,5% 63,5% i} ’ 53,3%
63,6%
L @ L
Photography Theatre Baking Podcast Painting
& 49,2% @ 34,4% & 33,4% & 33,1% @ 33,1%
47,9% 22,4% 22,9% 36,7% 21,9%
® o0® 09 o0® o0®

Gerencia de Inteligencia de Mercado Global
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3. LIFESTYLE &BEHAVIOR( HOBBIES & ACTIVITIES)

FOOD & DRINKS

FACEBOOK INSTAGRAM

Name @& i Name @
@ Alcoholic drink 422% 373% 008 @ Alcoholic drink 50.3 % 37.3% 000
¥ Wine 363% 235% ©0® Wp seer 403% 237% ©@e
w Coffee 363% 246% ©0@ ¥ wine 36.2%  23.5% ©@®
= Water 356% 23.0% 000 w Coffee 35.6 % 246% @00
«9 Chocolate 323%  222% @O § Distilled drinks 341%  200% ©O0®
[@ Beer 31.6% 237% @0 *® (hocolate 33.9% 222% @00
@ Pumpkin 31.6%  262% @O = Water 33.4%  23.0% ©0®
180 Barbecue 31.6% 181% ©0® @» Pumpkin 321%  262% ©@

i Distilled drinks 30.9 % 200% OO 8T Barbecue 32.1% 181% @009
&4 Tea 202% 135% €0 285 Mexican Cuisine 306%  80% ©O®

Gerencia de Inteligencia de Mercado Global Fuente: Synthesio Profiler



3. LIFESTYLE &BEHAVIOR( HOBBIES & ACTIVITIES)

MOVIE GENRES

FACEBOOK INSTAGRAM

Mame 5] [ 1) Name @ &
®  Documentary films 281%  309% @ ®  Documentary films 341%  242% 000
@ roitler films 233%  278% @6 @ iterfiims 24%  232% 0@
@ Drama films 23.3% 196% @& i Science fiction films 32.4% 202% O000®
& Horror films 21.5%  21.3% & Horror films 321%  184% 00®
' -

£} Romance film 19.7%  126% @0® & oramafiims 31.1%  220% 0@

* Ambas audiencias tienen afinidad por los Documentales y por los Thriller films, en mayor
proporcidn para la audiencia de Instagram.
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3. LIFESTYLE &BEHAVIOR( HOBBIES & ACTIVITIES)

MOVIES

FACEBOOK INSTAGRAM
MName -_f' ﬁ Name 'J-)'
$ Star Trek: Enterprise 11.6% 65% @O o S L
& | True crime 88%  63% ©O §) StarWars TI% 13.9% e
b Love Story (1970 film) 8.3% 311% 000 $  Star Trek: Enterprise 9.5% 65% @@
s Step Up (film) 4.1 9% 24% @@ % | Harry Potter (film series) 7.3% 125% @@

Gerencia de Inteligencia de Mercado Global Fuente: Synthesio Profiler



3. LIFESTYLE &BEHAVIOR( HOBBIES & ACTIVITIES)

FACEBOOK INSTAGRAM
Name @ & Name ©
@ House (TV series) 41.3% 277% @0 m House (TV series) 34.9% 277% 980
@ Lost (série TV) Scn e e @ Lost (série TV) 17.2%  16.1% @
& ouch 199%  125% ©0e % Touch 17.2%  125% ©®
£ NBC News 18.0 % 128% @O . Friends 16.5% 7.4% @000
# Boss (TV series) 12.9 % 9.2% @@ L"‘ Boss (TV series) 13.0% 92% @@
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3. LIFESTYLE &BEHAVIOR( HOBBIES & ACTIVITIES)

LITERATURE

FACEBOOK
Name @ (-7}
fﬂ‘ Romance novels 13.9% 7.5% 00e
B ystery fiction 13.4% 84% @0
& comic book 8.4% 163% ©0®
© Horror fiction 77%  11.0% @@
&) Detective fiction 43% 53% @

INSTAGRAM
Name @ &2
¥ comicbook 11.2%  163% ©@
& Mystery fiction 9.8 % 8.4% ®
'-ﬂ‘ Romance novels 9.7 % 7.5% o0
& manga 77%  45% ee
@ Horror fiction 73% 11.0% o0

Gerencia de Inteligencia de Mercado Global
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3. LIFESTYLE &BEHAVIOR( HOBBIES & ACTIVITIES)

MUSIC GENRES THAT YOUR AUDIENCE LIKES

FACEBOOK INSTAGRAM
Name @ & Name @& H
@ Rhythm and blues music 38.5 % 265% 000 et Rhythm and blues music 36.4 % 265% @000
§ » Electronic music 349% 232% OO0 ¢ 3 Electronic music 36.2% 23.2% ©0e
@ Contemporary R&B 32.7 % 18.9% ©98® |{|'_"] Heavy metal music 33.4% 239% O0®
@ Heavy metal music 32.3% 229% @9 §  Salsa music 32.6% 3% 00
a Blues music 31.6% 19.7% @@ @ Contemporary R&B 32.1% 189% @©0®

Gerencia de Inteligencia de Mercado Global Fuente: Synthesio Profiler



3. LIFESTYLE &BEHAVIOR( HOBBIES & ACTIVITIES)

POLITICAL & SOCIAL ISSUES

FACEBOOK INSTAGRAM
Name @ @ Name < &
%@ Culture 422% 341% O0® *® Culture 420% 341% ©0®
$¢ Religion 33.8% 21.4% 00 3¢ Religion 33.9% 214% ©0e
s Law 316% 183% ©0® s Law 316% 183% ©0®
!m! Community issues 30.9 % 149% 009 tmt Community issues 22.1% 149% ©0®
@ sustainability 309% 141% ©0® @ Ppolitics 207%  155% @@

* Ambas audiencias presentan preferencias similares en cuanto a temas politicos y sociales,
principalmente en lo relacionado a la Cultura, la Religion y la Ley.
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3. LIFESTYLE &BEHAVIOR( HOBBIES & ACTIVITIES)

HOME & GARDEN

FACEBOOK INSTAGRAM
@
Mame i & Mame cy &
. . /o) DIY 36.7%  328% @00
@ Interior design 40.4% 286% @00 =) : '
& oI e W Furniture 367% 249% 00
Q Furniture 394% 249% OO @ Interior design 36.2 % 286% ©00
(™ Do it yourself (DIv) 376%  256% ©0® (M Do ityourself (DIY) 349%  256% @00
B Gardening 35.6% 259% 000 @@ Gardening 32.1% 259% @@

Gerencia de Inteligencia de Mercado Global Fuente: Synthesio Profiler



3. LIFESTYLE &BEHAVIOR( HOBBIES & ACTIVITIES)

PETS

FACEBOOK INSTAGRAM
Name @ & Name @
™ Dogs 404%  344% 00 ™ Dogs 35.4 % 344% ©®
& cats 356%  266% OO0 & cats 32.6%  266% OO
A Birds 309% 17.5% @@ A Birds 31.1% 175% ©0®
@ Puppy 18.5 % 149% @@ {Qﬁ Horses 19.3% 14.4 % o9
M Horses 17.8%  144% @@ @ ruppy 12.8%  149% @

Gerencia de Inteligencia de Mercado Global Fuente: Synthesio Profiler



3. LIFESTYLE &BEHAVIOR (SPORT)

INSIGHTS WITHIN THE WELLNESS CATEGORY

° : ®
®
b | Ie 1) 7 3
Physical Physical Spas Yoga Meditation
exercise fitness ; 38.5% & 34.5% 5 20,1% FACEBOOK
o 43,2% @ 42:2‘? 25,0% 23,8% 18,7%
()
42,4% 44,3% Y (1Y L
® L 1
. L]
» kB ¥ i
E —a A
Physical Physical Spas Yoga Meditation INSTAGRAM
fitness exercise 5 39,7% @ 32,9% @ 311%
@ 48,1% @ 43,6% 25,0% 23,8% 18,7%
44,3% 42,4%
’ ’ (1Y eeo o0
o0 ®

Ejercicio fisico y Fitness son las actividades que prevalecen en las audiencias de Facebook y de
Instagram que interactian con P.A.N. US.
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3. LIFESTYLE &BEHAVIOR (SPORT)

SPORT THAT YOUR AUDIENCE IS INTERESTED IN

Football Basketball Af@gtrtijtzalﬁlﬂ Baseball Orlando Magic FACEBOOK
& 39,4% @ 38,5% 2 32,7% = 32,3%
@ 33,4% o
36,6% 32,2% 24,5% 36,2%
30,1%
L 1 o000 o0 o000
o000
|lr b ,,.
, ; 1 @ %
Football Basketball Baseball American Orlando Magic INSTAGRAM
@ 50,9% @ 38,6% @ 36,2% footbal @ 31,6%
= 33,1%
36,6% 32,2% 24,5% 36,2%
30,1%
00 00 00 o009
o0

Futbol y Basketball son los deportes que destacan en las personas que interactuan con las
plataforma P.A.N. US en FB e Instagram.

|
Fuente: Synthesio Profiler

Gerencia de Inteligencia de Mercado Global



3. LIFESTYLE &BEHAVIOR (SPORT)

DOES YOUR AUDIENCE HAVE FAVORITE SPORT EVENTS?

-~ & @ 0 %
MBA Finals European Dakar Rallv IEi}rz Natior‘nﬁ. Biath:gn
- Men's Championship Waor
@ 14,8% Handball @ 0,0% . o Championships
32 3% Championship 0.4% = 0,0% = 0.0%
00 e @ 0,1% o 0,0% -
- 0,0%
0,1%
@ ity B % 8
Natinbnallll NBA Finals Nal"[{io%alll NBA All-Star Super Bowl
Footba Basketba Game _
@ 20,0% e @ 14,5%
League 13 3% Association @ 15,8% 262
& 9 37 @ 16,5% 370
- oo . 31,4% Y
()
43,4% 16,2% "TY
L X 1
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3. LIFESTYLE &BEHAVIOR (SPORT)

Bangladesh
Football
Federation

@ 1,1%
1,2%

=

United States
men's national
soCcCcer team

@ 0,9%
2,2%
L1

=

Sweden
national
football team

= 0,6%
0,9%

—

German
Foothall
Association

@ 0,6%
0,8%

o

Vietnam
national
football team

@ 0,5%
0,1%
L1

]

Spain national
football team

@ 4,8%
1,3%
eoe

]

Brazil national
football team

@ 2,9%
1,6%
o0

=

Mexico
national
football team

@ 2,4%
0,6%
eee®

]

United States
men's national
soccer team

@ 2,0%
2,2%

]

Argentina
national
football team

@ 1,9%
0,5%
°0e
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FOOTBALL/SOCCER BY REACH

FACEBOOK

INSTAGRAM

Fuente: Synthesio Profiler



3. LIFESTYLE &BEHAVIOR (TRAVEL)

TRAVEL GENRE

E ﬁy Z| | 3 "
Tourism Mature Hotels Beaches Holiday
& 41,8% @ 41,3% % 39,4% @ 33,4% @ 33,1%

29,5% 29,6% 24,8% 17,1% 17,1%

o900 00 o900 00 00
Mature Tourism Hotels Beaches Holiday
= 40,8% = 40,8% = 38,6% 2z 32,9% ® 32,4%

29,6% 29,5% 24,8% 17,1% 17,1%
o099 o090 o900 00 o000
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Fuente: Synthesio Profiler



3. LIFESTYLE &BEHAVIOR (TRAVEL)

FAVORITE COUNTRIES
_ ~— >
< @ © o
United States Canada Australia Mexico Italy FACEBOOK
Z 50,2% © 30,9% © 19,8% @ 18,1% © 16,2%
45,0% 16,1% 11,7% 16,0% 7,9%
00 eoee oe® o0 000
_ N 4 !
—= ‘*’ | _ -
United States Mexico Canada Spain Colombia INSTAGRAM
@ 50,9% @ 42,5% @ 34,1% © 33,6% @ 10,8%
45,0% 16,0% 16,1% 7,6% 5,3%
eoee o0® 00 oee o00

* EEUU y Canada son los principales paises a los que les interesa viajar a las personas que
interactuan con la plataforma P.A.N. US por Facebook o por Instragam.
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3. LIFESTYLE &BEHAVIOR (TRAVEL)

FAVORITE CITIES

FACEBOOK INSTAGRAM
Name @ 1) MName @
%  Los Angeles 32.3% 139% 000 £ | Miami 32.9% 11.4% oee
$  Miami 19.9% 114% ©0® $ ' Los Angeles 32.1% 139% 00
_E_ London 18.3 % 75% ©0® s Liverpool 21.4% 65% ©0®
Atlanta 180%  100% ©0® 5 | Mexico City 21.4% 36% ©0e
£ | San Francisco 17.5% 87% 009 s | Cancin 20.7 % 5.6 % oe®

* Nuevamente, las ciudades de los Angeles y Miami son los principales ciudades favoritas para viajar
de las personas que interactian con la plataforma PA.N. USFB e IG
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4. BRANDS

MOST INTERESTING PRODUCT BRANDS BY REACH

FACEBOOK INSTAGRAM

Name @ 2 Name ©
Macy's 376% 240% ©0® Macy's 34.4%  240% ©0®
Nordstrom 35.6%  28.9% ©0® T.J.Maxx 33.9% 310% eee
Old Navy 34.2 % 240% 000 Marshalls 32.6% 335% @
Zillow 33.8% 262% 0009 Barneys New York 32.6% 33.2% @
Bloomingdale's 33.4% 308% @O Cld Navy 32.6% 240% @00
Barneys New York 33.1% 33.2% Bloomingdale's 32.1% 308% @@
Pottery Barn 33.1% 32.9% West Elm 31.6% 33.0% @@
JCrew 3310%  302% @@ J-Crew 31.6% 302% @@
Saks Fifth Avenue 33.1% 282% 000 Zillow 31.6 % 762% @O0
T.J.Maxx 327%  31.0% @@ Nordstrom 31.6%  289% @@
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4. BRANDS

MOST INTERESTING SERVICE BRANDS BY REACH

FACEBOOK INSTAGRAM

Name @ & Name @
Amazon.com 49.7 % 376% 000 Amazon.com 48.6 % 376% 000
Wayfair 39.4% 404% @ Walmart A40.8 % 26.9% o900
Macy's 27.6% 24.0 % 200 Target Corporation 35.4% 32.3% L 1 X
Walmart 356%  269% OO0 Wayfair 34.9% 404% @00
Costco 35.6 % 283% @00 Macy's 34.4% 240% 000
Mordstrom 356%  289% OO0 Costco 33.9% 283% @00
Target Corporation 34.9% 323% @@ Kohl's 33.1% 353% @@

Kohl's 33.1% 353% @0 Facebook Messenger 33.1% 19.5% @00
Crate & Barrel 33.1% 1% @ Overstock.com 32.9% 17.3% @00
Williams-Sonoma 33.1% 323% @ DirecTV 32.4% 129% @00
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A

FACEBOOK

4. BRANDS
THE FOOD & DRINKS THAT YOUR AUDIENCE PREFERS

MNestlé Purina

PetSmart Petco Starbucks Oreo
FetCare @ 15,0% @ 12,8% @ 10,3% @ 8,1%
iy 9
g 154% 18,6% 15,0% 6,3% 8,1%
23,69
3,6% o0 » oo
L 1
AN -
| swPvj ) AL CRMIN
©y NGStiF
Saeco Melitta Ski pg},ﬂ (peanut Mestle Royal Canin
P 7 G(y = LITIEI'] = = o,
= 7,970 = 7,6% 2 5,5% = 5,4%
= 5,8%
11,9% 11,8% - 4,7% 6,2%
[v)
oo oo 4.7% . o
@

<

A

g iR

Las personas que interactian con la plataforma P.A.N. US FB tienden a interesarse por compafiias
como Nestlé Purina Petcare, Petsmart y Petco, Muy relacionadas al trato y cuidado de sus mascotas.

I ——————————————————————————————————————————————————————————————————————————————————————————
Gerencia de Inteligencia de Mercado Global

Fuente: Synthesio Profiler



4. BRANDS

THE FOOD & DRINKS THAT YOUR AUDIENCE PREFERS

INSTAGRAM
) - A
A = <
Oreo Nutella Mestlé Purina PetSmart Starbucks
@ 21,4% @ 17,9% retcare @ 11,8% © 10,7%
= 15,8%
8,1% 4,3% ° 18,6% 6,3%
23,6%
2909 [ X X ] [ 1T 1 ] a9
o0
2 NG @
@ NestlF
Saeco Melitta Petco Mestle Coca-Cola
Z 10,0% @ 9,9% = 9,6% = 7,6% @ 7,1%
11,9% 11,8% 15,0% 4,7% 3,7%
® [ [ 1 ] [ 1 ] o900

* Las personas que interactian con la plataforma P.A.N. US por IG tienden a interesarse por compafias
de alimentos y bebidas como Oreo, Nutella (marcas relacionadas a la indulgencia) y Nestlé Purina
Petcare.
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4. BRANDS

STRONGEST INTEREST IN THE FOLLOWING RETAILERS

FACEBOOK
@ | ~ | * CosTco
Amazon.com Wayfair Macy's Walmart Costco
= 49,7% & 39,4% o 37,6% @ 35,6% & 35,6%
37,6% 40,4% 24,0% 26,9% 28,3%
oe® L L L 1 o0® o0®

O <o @
MNordstrom Target Kohl's Crate & Barrel Williams-
@ 35,6% Corporation & 33.1% & 33.1% Sonoma
28,9% = 34,9% 35,3% 34,1% @ 33,1%
Y 32,3% o0 ® 32,3%
*e ®

* Amazon.com , Walmart y Macy’s son los principales e-commerce retailers en los que se interesa las
personas interactuan con las plataforma P.A.N US en FB
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4. BRANDS

STRONGEST INTEREST IN THE FOLLOWING RETAILERS

INSTAGRAM
Y *
TARGET ‘
Amazon.com Walmart Target Wayfair Macy's
Corporation _ _
@ 48,6% @ 40,8% P @ 34,9% @ 344%
@ 35,4%
37,6% 26,9% 40,4% 24,0%
32,3%
o080 o0 ® o009 o090
o0 0
.
Costco Overstock.com Crate & Barrel Mordstrom
& 33,9% & 32,9% & 31,6% & 31,6%
28,3% 17,3% 34,1% 28,9%
o000 o200 L 1 e

Amazon.com y Walmart siguen siendo los principales e-commerce retailers en los que se interesan
las personas que interactian con las plataforma P.A.N US en IG.
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4. BRANDS

INSIGHTS AROUND HOSPITALITY BRANDS

FACEBOOK
Marmo ﬁ’é &
hee -
Airbnb Marriott Starbucks McDonald's Royal
C 12,7% International 5 10,3% 5 10,1% CCar_lbbeLatg
10,7% . ruises Ltd.
6,6% o 6,3% 7,3% @ 8,3%
200 ‘."o &@ & @ 2,7%
¢ce
.
INTERRT HILTON
HomeAway In-N-Out Pizza Hut Hyatt Hilton
@ 7.5% Burger @ 5,9% % 5.0% Worldwide
» o, a 0
4,1% 7 5,3% 1,9% 5 49%
o0 8,1% 000 2,4%
@ e$
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4. BRANDS

INSIGHTS AROUND HOSPITALITY BRANDS

INSTAGRAM
% st Marrioft
McDonald's Starbucks In-N-Out Marriott Airbnb
. Burger International ;
= 12,3% “ 10,7% & 9,0%
@ 0 @ 10,2%
7,3% 6,3% ¥ 10,6% : ° 6,6%
0, 0,
PP ®0 8,1% 5,6% P
29 o090
D
Pizza Hut Booking.com Wendy's HomeAway Royal
AN Caribbean
@ 7,7% 2 6,7% @ 5,8% @ 5,5% Cruises Ltd.
5,3% 2,9% 4,7% 4,1% @ 5.39%
& B L XX 2] @ 2,7%
29
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4. BRANDS

SOFTWARE & APPS

FACEBOOK
O A > & S
MNetflix Facebook DirecTV Yahool Hulu
@ 33,1% Messenger @ 21,3% @ 19,8% @ 18,8%
= 0,

25,4% - 32.0% 12,9% 23,6% 11,4%
o0 . ig'”’ Y » eoe
Google Brnaggzstin Spotify Apple Music SoundCloud
@ 18,2% Company = @ 17,3% @ 6,7% @ 6,4%

12,0% & 17,7% 30,9% 9,1% 10,6%
o0 12,7% L L o0 L 1

o0

* Netflix, Facebook Messenger y Directv son las principales APPS que son consideradas por las
personas que interactdan con las plataforma P.A.N US en FB
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4. BRANDS

SOFTWARE & APPS
INSTAGRAM
rra

’. ~J

Facebook DirecTVv Netflix Spotify Google
Messenger @ 32,4% @ 32,1% @ 30,6% % 20,0%

@ 33,1%

12,9% 25,4% 30,9% 12,0%

19,5% 'YX ® B YY)

L X I

@

Fox

Broadcasting

Company

& 15,8%

12,7%
e

WhatsApp

15,8%

4,1%
e e

Hulu
@ 14,9%

11,4%
L L

Yahoo!l
@ 14,6%

23,6%
00

ip

Apple Music
@ 7,0%
9,1%
PP
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5. PEOPLE

5. CULINARY CHEFS

¢]

‘;’0
Gordon Jamie Oliver Ina Garten Rachael Ray Bobby Flay
Retsdy 5 3,1% 9 1,7% 9 1,3% 5 1,3%
7 3,8% .
2,3% 1,3% 0,7% 0,9%
0,
2.0% ® o 2 &
o0
x ®, B
- »
Jamie Oliver Gordon Emeril Lagasse Ina Garten SandrafLee
5 Ramsa . . che
@ 2,5% , y @ 1,3% @ 1,1% ( )o
2,3% @ 1,9% 11% 13% @ 0,9%
2,0% 0,5%
@
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Fuente: Synthesio Profiler



5. PEOPLE

5. SOCIAL MEDIA INFLUENCER

Gerencia de Inteligencia de Mercado Global

-, a
18 P'
Kim Kylie Jenner Martha Khloé Gabrielle FACEBOOK
Kardashian 13.2% Stewart Kardashian Union
2 30,9% 15.4% 2 9,8% ' 7,5% 2 6,9%
,470
21,7% & 4,8% 6,2% 5,1%
& 000 & L 1 )
-» * N
-2
W b &
Kim Kylie Jenner Khloé Kourtney Martha INSTAGRAM
Kardashian & 12.4% Kardashian Kardashian Stewart
& ) (']
© 20,7% 15.4% @ 7,1% @ 5,1% @ 4,9%
470
21,7% Pps 6,2% 5,7% 4,8%
W @ &
|
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Oprah Winfrey
' 32,3%
33,6%
o0

ellen
degeneres

2 17,0%
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5ee

Steve Harvey
' 15,3%
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000
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L L

ellen
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5. PEOPLE

5. TV HOSTS

FACEBOOK

INSTAGRAM

Fuente: Synthesio Profiler



5. PEOPLE

5. ATHLETES

LeBron James James Harden Kobe Bryant Dwyane Wade Russell
: . Westbrook FACEBOOK
' 14,7% © 14,1% 12,9% 11,3% ;
o, ‘:"" 10’4%
33,2% 30,3% 31,5% 29,3%
28,2%
000 000 00 000
000
ﬁtfﬁ
LeBron James Kobe Bryant Dwyane Wade James Harden Manor INSTAGRAM
© 18,6% © 17,2% @ 13,0% @ 12,9% CHRESOn
& 11,9%
33,2% 31,5% 29,3% 30,3%
28,1%
o00® o000 L 1 X 000®
o00®
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