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Perfil P.A.N.

Definiciones

REFERENCE Numero de personas que poseen las caracteristicas socio demograficas definidas (
AUDIENCE rango de edad, sexo, pais de origen)

% de personas seleccionas de la Reference audience, que hayan realizado algun tipo de
TAGERT AUDIENCE B . 2 . . ; . 2

interacciéon en la pagina FB 6 cuenta IG de P.A.N. ,asi como también personas

seleccionas que no han interactuado con la pagina pero tienen gustos similares a lo que

interactdan, en un periodo de 30 dias.

AFFINITY SCORE  RAGKCIEHRIEET que e.xiste entre el T’eirget audlgnce y el Reference audience de
acuerdo a la caracteristica de la poblacion en estudio.

LEYENDA DE RESULTADOS:

-~

((4j Porcentaje del Target audience que esta interesada en el elemento de la caracteristica en estudio.

Porcentaje del Reference audience que estd interesada en el elemento de la caracteristica en estudio.

@R Nivel de Affinity score que tiene el elemento de la caracteristica en estudio.

Niveles de Affinity score Donde:
= between -3and 3 e El color azul significa que el % del target audience interesado
® & & =between 3and7 ® & © =between-3and-7 es mayor que el % del Reference audience ..
® ® © =between 7 and 20 ® ® © =between -7 and -20
® ® ® -=higherthan 20 ® @ @ -=lowerthan 20 * El color rojo significa que el % del target audience interesado

es menor que el % del Reference audience..
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Perfil

AUDIENCIAS

RRSS TAGERT AUDIENCE REFERENCE AUDIENCE Pagina P.A.N. Colombia

Poblacién: 840.000 personas* Poblacién: 37.000.000 personas

Seguidores al cierre del
periodo:

Pais donde viven: Colombia 144,3K

Fuente: Personas que han
interactuado con la Pagina
FACEBOOK Facebook P.A.N. Colombia en el
periodo 12/04/21 -12 /05/21 Cuentas alcanzadas en el

Pais donde viven: Colombia periodo:
Edad: 18 -65 anos 11.623

Edad : 18 -65 anos

Poblacion: 850.000 personas*  |Poblacién: 37.000.000 personas [Seguidores al cierre del

Fuente: Personas que han periodo:

i i 17,4K

interactuado  con  la . Pagina Pais donde viven: Colombia

INSTAGRAM |Facebook PA.N. Colombia en el

periodo 12/04/21 -12 /05/21 Cuentas alcanzadas en la
final del iodo :

Pais donde viven: Colombia s:r;:sna ihal del periodo

Edad: 18 -65 afios .

Edad : 18 -65 anos

53 % de los hogares en Colombia tienen conexion a Intenet ( Fuente : MinTIC. , 2020)

Poblacion Target Audience: % que interactlan + % que no interactian con FB 6 IG P.A.N.
|
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Las personas que viven en Colombia y que han interactuado con la plataforma P.A.N. Colombia FB e IG se caracterizan

por:

Perfil

OVERVIEW TARGET AUDIENCE

FACEBOOK

INSTAGRAM

EDAD: El 61% entre 24 y 44 afios. El 68% entre 25 y 44 aiios.
1. SOCIO DEMOGRAPHICS . .
SEXO: 92 % son Mujeres. 86 % son Mujeres.
Viven principalmente en: Viven principalmente en:
CIUDAD: Bogota(22,6%); Cali (7,3%) y Bogotda(29,4%); Medellin
Barranquilla (6,4%) (10,6,3%) y Cali (8,8%)
FACEBOOK INSTAGRAM
MEDIOS DE Facebook (56,5%) Time-Magazine (80,5%)
COMUNICACION Y APPS |Instagram (56,5%) Instagram (80,5%)
DE INTERES: El tiempo ( Colombia) (35,4%) Facebook (48%)
FACEBOOK INSTAGRAM

HOBBIES DE INTERES:

Compras Online (74,7%)
Lectura (74,7%)
Peliculas (65,9%)

Musica (88,8%)
Ir de compras (88,8%)
Compras Online (80,5%)

ALIMENTOS Y BEBIDAS DE
INTERES:

3. LIFE STYLE & BEHAVIOR

Chocolates(46,3%)
Bebidas alcohdlicas(42,1%)
Café (41,2%)

Chocolates(48,9%)
Bebidas alcohdlicas(46,1%)
Café (44,2%)

DEPORTES Y ACTIVIDADES
DE BIENESTAR:

Physical Fitness (49,3%)
Spa (47,1%);

Futbol (74,7%),
Basketball(42,1%)

Physical Fitness (64,1%)
Spa (56,2%);

Futbol (74,6%),
Meditacion (45,2%)

VIAJE A ( PAISES
FAVORITOS)

Canada (74,7%)
Espaiia (56,5%)
México (44,6%)

Colombia (88,8%)
Canada (74,6%)

Espana (67,6%)
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Perfil

OVERVIEW TARGET AUDIENCE

MARCAS DE SERVICIOS DE

Discover Card (61,3%)
Facebook Messsenger (35,4%)

FACEBOOK INSTAGRAM
(o) H o)
MARCAS DE PRODUCTOS Samsung (26,9%) N Adidas (26,1%)
DE INTERES: Componente de Bici (24,8%) Apple (24,9%)
) Huawei (23,7%) Tecnologia creativa (23,8%)
Whatsapp (74,7%) Whatsapp (74,6%)

Discover Card (52,3%)
Netflix (34%)

MARCAS DE ALIMENTOS Y
BEBIDAS DE INTERES:

Nestlé (16,6%)
Coca-Cola (13,8%)
Pepsi (10,6%)

Coca - Cola (10,7%)
Nestlé (10,7%)
Nutella (10,7%)

MARCAS DE RETAILS DE

Alibaba.com (17,2%)
Inditex(10,1%)

Inditex (17,2%)
Skip Hop (13,4%)

INTERES: Skip Hop (9,2%) Amazon.com (10,1%)
FACEBOOK INSTAGRAM
5.PEOPLE Buddy Valastro (1,4%) Buddy Valastro (0,8%)
CHEFS: Gordon Ramsay (0,4%) Gordon Ramsay (0,2%)

Sandra Lee (0,3%)

Anthony Bourdain (0,2%)

Gerencia de Inteligencia de Mercado Global
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1- SOCIO DEMOGRAPHICS CHARACTERISTICS

AGE BREAKDOWN

FACEBOOK INSTAGRAM
Name @ -] Name @ &2
18-24 9.5 % 25.9% *8® 18-24 18.8% 25.9% L 1
25-34 34.3 % 32.3% ® 25-34 45.8 % 32.3% o900
35-44 27.2% 18.9% 200 35-44 22.2% 18.9% *®
45-54 17.7 % 11.3% o909 43-54 8.5 % 11.3% L L
55-64 8.0 % 7.0 % ® 55-64 3.2 % 7.0 % L 1
65+ 3.3% 46% @ 65+ 1.45% 46% @@

* La mayoria de la audiencia target que interactuar con la plataforma P.A.N. Colombia FB e IG
tiende a estar en rango de edad entre (25 a 44 afios; 62 %y 68% ).
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1- SOCIO DEMOGRAPHICS CHARACTERISTICS

FACEBOOK

INSTAGRAM

?

o

Q

o

FEMale Male Female Iale
o+ 91.2% 4 8.8% 85.5% Y 14.5%
51.4% 48.6% 51.4% 48.6%
o099 299 L 1 X o099
$ 'ﬁ:@ ‘* 'ilif*
Single Married Single Married
t 23.9% 20.3% 2 33.8% = 16.9%
20.5% 9.4% 20.5% 9.4%
o0 o200 L X X ] 299

GENDER BREAKDOWN

RELATIONSHIP STATUS

Las principales personas que muestran interés por interactuar con la pagina P.A.N Colombia en
ambas plataformas son mujeres; lo que se corrobora con las estadisticas de las paginas durante
este periodo donde mas del 80 % de quienes interactian con la paginas P.A.N. Colombia son

mujeres.
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1- SOCIO DEMOGRAPHICS CHARACTERISTICS

EDUCATION STATUS

FACEBOOK INSTAGRAM
Name @ & Name @ H
Alum 45.4% 276% 000 Alum 46.7 % 276% 000
Unspecified 27.5% 497% @00 Unspecified 22.7 % 497% @08
High school grad 13.1% 13.0% High school grad 9.8% 130% @0
Some college 4.9 % 33% 00 Some college 7.7% 33% 000
Undergrad 4.3 % 24% @0 Undergrad 7.5% 24% 000
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PAN

SINCE 1960

FACEBOOK

1- SOCIO DEMOGRAPHICS CHARACTERISTICS

REGIONS IN WHICH YOUR AUIDIENCE LIVE
INSTAGRAM

San Andrés, San Andrés y Providencia (0.2%)

Uribia, LajGuajira (0.1%)
Barranqulxla,£o|3fmbra (6.4%)

La Jagua de Ibirico, Cesar (0.1%)
Moqtefla (1.0%) “Tiba (0:1%)
ﬁ Ciicuta, Norte Ge iSantander (2.7%)
Bucaramanqa’Colomb a)(3.0%)
2o Tarne Arauca (0.1%)
Dur a"na Boya\_a (0.4%)
Mamzalastalcas (1’8“‘)

Villavi VICeNCio) Co!ombxa (2.0%)

"‘ 7.3%)"

Sarmago elc.

)

Popayan ( 2 )
Tumacg!(0.1%)! 4
Mocoa,.Putimayo (0.1%)

Puerto Asis (0.1%)

Puerto Carrefio, Vichada (0.1%)

San Andrés, San Andrés y Providencia (0.2%)

Urzb!a, LaiGuajira (0.1%)
Barranquilla;Colombia (8.6%)

La Jagua de Ibirlco, Cesar (0.1%)
Mo",te'm1 4%)” .
&CuLu*a Norxé de Santander (1.9%)
Bucaramangachlomb a((3.8%)
Medelnj Co‘l%ntil‘?_ﬁ_'tyo ‘:n)
“Vopa Gasanare (0.2%)
Bogo‘*Cotombxa (29.4%)

Sannago de Ca|! (8.8%),

Popayan (O 60') ‘

Pasto, Narmo (0 4-76)

Puerto Carrefio, Vichada {(0.1%)

Name 2
Distrito Especial, Colombia 22.6%
Valle del Cauca, Colombia 13.1%
Antioquia, Colombia 9.6%
Atlantico, Colombia 7.6%
Santander, Colombia 5.6 %

Mame (]
Distrito Especial, Colombia 29.4

Antioquia, Colombia 5.3 %
Valle del Cauca, Colombia 1.8%
Atlantico, Colombia 9.3 %
Bolivar, Colombia 4.8 %

21.1 % o090
3.8% &
0.0 % &
6.5 % L1
4.1 % &
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1- SOCIO DEMOGRAPHICS CHARACTERISTICS

TOP CITIES WHERE YOUR TARGET AUDIENCE LIVE

FACEBOOK INSTAGRAM
Name 'f', Name "-’
Bogota, Colombia 226% 21% @ Bogota, Colombia 294%  21.1% @80
Santiage de cal 7.3% 59% @ Medellin, Colombia 10.6 % 78% @@
Barranquilla, Colombia 6.4 % 51% @ Santiago de cal 8.8% 59% @@
Medellin, Colombia 6.1 % 78% @ Barranquilla, Colombia 8.6 % 5.1% @@
g inam Suba, Cundinamarca
Suba, Cundinamarca, 270 325 . . 51 % 3% 00
Colombia Colombia

* Bogota, Cali, Medellin y Barranquilla son las ciudades principales donde viven las personas que
presentan algun tipo de interés en las pagina de P.A.N. Colombia FB e IG.
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2. MEDIA

TOP MEDIA BY REACH

FACEBOOK INSTAGRAM
Name @ 1) Name @ 1)
'3 Facebook 56.5 % 56.8 % |ﬂz~:L| Time (magazine) 80.5% M3% @0
(©) Instagram 565%  541% @ ©) Instagram 805% 541% O@©0®
%  ElTiempo (Colombia) 35.4% 297% @@ ‘3 Facehook 48.0 % 55.8% @9
B voutube 34.5% 405% 000 B voutube 32.5% 405% 000
L Semana 29.0% 268% @ % ElTiempo (Colombia) 23.8% 297% @0
£ RCNTV 25.8 % 297% @9 $ El Espectador 19.2% 18.1% @
% | Bluradio 23.7% 200% @@ £ RCNTV 18.7% 297% 909
£ ' El Espectador 21.0% 18.1% @@ . Semana 18.2 % 268% ©0®
£ LaFM 19.9% 176% @@ % Bluradio 16.6 % 200% OO
% | RCN Radio 19.3 % 16.2% @@ £ Tik Tok 16.6 % 186% @@

Gerencia de Inteligencia de Mercado Global Fuente: Synthesio Profiler



2. MEDIA

TOP MAGAZINES A BY REACH

FACEBOOK INSTAGRAM
Name @ 1) Name @ &
. Semana 290%  268% @ (5] Time (magazine) 805% 703% 0O
$  Revista Dinero 12.4% 81% 000 8L Semana 18.2% 268% 009
$ ABC del Bebé 1.8% 06% @00 % Revista Dinero 9.1 % 81% @

Gerencia de Inteligencia de Mercado Global Fuente: Synthesio Profiler



2. MEDIA

TOP NEWSPAPERS BY REACH

FACEBOOK INSTAGRAM
Name @ 1) Name @ 1]
% ElTiempo (Colombia) 35.4% 297% @0 $ ElTiempo (Colombia) 23.8% 297% @@
§ ElEspectador 21.0% 181% @O $ ElEspectador 19.2 % 181% @
. El Mundo (Spain) 17.2% 165% @ BE clrais 9.6% 119% @@
E &lpas 151%  11.9% @0 @ = vundo(spain) 91%  165% ©00
LN La Nacion 10.6% 9.2% ©® LN LaNacién 5.1% 9.2% 00

Gerencia de Inteligencia de Mercado Global Fuente: Synthesio Profiler



2. MEDIA

TOP RADIO CHANNELS BY REACH

FACEBOOK INSTAGRAM
Name @ & Name @ T
% Bluradio 23.7 % 200% OO %  Bluradio 16.6 % 2000% @@
F LaFMm 19.9% 17.6% L 1 ] # LaFM 12.8% 17.6% L 1 1]
£ RCN Radio 19.3% 16.2 % o0 % RCN Radio 11.2% 16.2% 290
§ Caracol Radio 16.6 % 15.7% @ % Caracol Radio 9.6 % 15.7% ©®0®
W W Radio (Colombia) 2.9% 1.4% O08® W W Radio (Colombia) 1.3% 1.4 %

Gerencia de Inteligencia de Mercado Global Fuente: Synthesio Profiler



PAN

SINCE 1960

TOP TV CHANNELS BY REACH

2. MEDIA

FACEBOOK INSTAGRAM

MName @& & Name @& qe
# RCNTV 258%  297% @@ % RCNTV 87% 297% @©0®
{9 Crunchyrol 1.4% 3.2% 0@ @ Crunchyrol 0.9 % 3.2% O0e
) Canal13 0.4% 0.1% @0 f5Y cCanal 13 0.1% 0.1%

Caracol TV 0.2% 01% @ Caracol TV 0.0% 0% @

nternacional nternacicnal
%  CanalUno 0.2 % 0.0 % %  CanalUno 0.0 % 0.0 %

Gerencia de Inteligencia de Mercado Global
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2. MEDIA

TOP SOCIAL NETWORKS BY REACH

FACEBOOK INSTAGRAM
Name @ &8 Name @ &
€) rcebook 565%  56.8% © Instagram 805% 541% OO
(0) nstagram 56.5 % 54.1% @ '3 Facebook 48.0 % 56.8% @@
B voutube 345%  405% @00 | | [ vouTube 325%  405% 0
5 | Tik Tok 120% 186% ©0® s | Tik Tok 166% 186% @O
) twitter 115% 149% @@ ) Twitter 9.1% 149% O0e

I ——————————————————————————————————————————————————————————————————————————————————————————
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3. LIFESTYLE &BEHAVIOR( HOBBIES & ACTIVITIES)

HOBBIES

FACEBOOK
@
)4 =~ o
o ap v
Online Reading Films Fhotography Baking
shopping b 74.7% ' 65.9% ' 58.9% o 27.9%
= 74.7%
' 64.9% 70.3% 59.5% 16.5%
67.6%
’ o0 » oo
@
® @ .5’ % %
Painting Theatre Drawing Magic Acting
b 15 65% 14.7% (paranormal) .
.99 . . 2 10.1%
26.9% ’ ’ 11.0%
22.7% 20.3% 16.2% 10.3%
[v)
o0 1Y) o0 8.9%
L L

Gerencia de Inteligencia de Mercado Global
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3. LIFESTYLE &BEHAVIOR( HOBBIES & ACTIVITIES)

HOBBIES

INSTAGRAM

= ~
o
e aQp
Music Shopping Online Photography Reading
88.8% " 88.8% hoppin " 80.5% ' 74.6%
. = = . = . (1]
° o7 + 80.5%
0, - ()
83.8% 70.3% 67.6% 59.5% 64.9%
@ L 1 L 1 o0
L 1
< % @ .5'
Films Baking Painting Theatre Drawing
68.6% . 42.4% =+ - 37.7% = 22.8% © 21.8%
70.3% 16.5% 22.7% 20.3% 16.2%
o8 e o089 L 1 o8 e

La compra en linea y la lectura son las actividades que mas predominan en el target audience
interesado en P.A.N Colombia FB como hobbies , mientras que las personas que se interesan por el

perfil de P.A.N. Colombia en IG tiende a inclinarse mas por la musica y la compra tanto online
como personal.

Gerencia de Inteligencia de Mercado Global Fuente: Synthesio Profiler



3. LIFESTYLE &BEHAVIOR( HOBBIES & ACTIVITIES)

FOOD & DRINKS

FACEBOOK INSTAGRAM

Mame @ C 1) Name (] C 1)
=9 (hocolate 46.3 % 35.1 % L 1 1} =9 (hocolate 48.9 % 35.1% L 1 1 )
& Alcoholic drink 42.1 % 37.8% OO & Alcoholic drink 46.1 % 37.8% ©0e
w Coffee 2% 324% G0 w Coffee 442%  324% ©0®
"\'} Sizza 37.9% 254% O©0® "\? Pizza 43.3% 25.4% @00
Wp seer 32.8%  32.4% = water 386%  254% ©0®
= water 31.1%  254% @O ¥ wine 35.8% 149% OO
s Milk 23.7 % 168% ©0® '8T Barbecue 34.0% 157% ©00
87 Barbecue 23.2% 157% ©0® Lljb Beer 32.5% 32.4%

P wine 22.1% 149% G009 s Milk 24.4% 168% @00®
& Pastry 22.1% 116% 000 &, Bread 24.4% 141% ©0®

* El target audience de la plataforma P.A.N. Colombia esta interesada principalmente en bebidas

alcoholicas : chocolates y Café
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3. LIFESTYLE &BEHAVIOR( HOBBIES & ACTIVITIES)

MOVIE GENRES

FACEBOOK INSTAGRAM
Name @ Fi Name @ 1]
. Thriller films 237% 297% @@ . Thriller films 228%  297% 0@
@ Horror films 221%  241% @@ 9 Animated films 228%  26.2% @OO@
®  Documentary films 19.9% 157% @@ * Science fiction films 202%  235% 0@
9 Animated films 193%  262% ©0® @ Horror films 187% 241% @0@
* Science fiction films 18.8% 23.5% 000 &K Fantasy films 18.2% 16.8% @
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3. LIFESTYLE &BEHAVIOR( HOBBIES & ACTIVITIES)

MOVIES

FACEBOOK INSTAGRAM
Name @ 1) Name @ ®
The Beach (film) 4,4 % 25% 000 Star Wars 12.8 % 95% @@
Avengers (comics) 4.3% 4.1 % Avengers (comics) 4.4% 41% @
Frozen (2013 film) 2%  26% OO Training Day 44%  14% O©0®
Halloween (2007 film) 3.2% 17% @0 Satman 4.0% 35% @
Aaddin (1992 Disney film) ~~ 26%  16% @@ The Beach (film) 40%  25% 00
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3. LIFESTYLE &BEHAVIOR( HOBBIES & ACTIVITIES)

FACEBOOK INSTAGRAM
Name @ g Name 5 &
. Friends 47.%  48.6% . Friends 49.8%  486% @
& Touch 370%  270% o0® | | @ Toucn 377%  27.0% @
& Girls (TV series) 23.2% 192% @@ % Girls (TV series) 9.7% 19.2%
@ Lost (série TV) 7.7% 146% 0@ B House (TV series) 5.0% 4.9%
@ House (TV series) 6.1% 419% @ @ Lost (série TV) 0.7% 46% OO

Gerencia de Inteligencia de Merca

do Global
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3. LIFESTYLE &BEHAVIOR( HOBBIES & ACTIVITIES)

LITERATURE

FACEBOOK INSTAGRAM
Name @ Mame &
ﬂ’ Romance novels 133%  124% @ ﬂ' Romance novels 172%  124% 000
B vang 129% 181% ©0® B viang 150% 181% @@
B Tragedy 10.6% 10.5% a Mystery fiction 7.7% 89% @@
@ wysteryfiction 79%  89% @ 5 Narrative 63%  68% @
# ' Narrative 6.5 % 6.8 % . Non-fiction books 5.1% 26% 0080
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3. LIFESTYLE &BEHAVIOR( HOBBIES & ACTIVITIES)

MUSIC GENRES THAT YOUR AUDIENCE LIKES

FACEBOOK INSTAGRAM
Name @ 1] Name @ R
Electronic music 41.2% 514% @09 Clectronic music A4.7 % 51.4% @0®
Rhythm and blues music 36.2%  405% 0@ Rhythm and blues music A05%  405%
Heavy metal music 345%  37.8% 00 Heavy metal music 32.5%  37.8% ©@
Rock and roll 34.5%  350% Rock and roll 304% 351% OO
House music 33.7 % 297% @@ Blues music 30.4 % 32.4%
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3. LIFESTYLE &BEHAVIOR( HOBBIES & ACTIVITIES)

POLITICAL & SOCIAL ISSUES

FACEBOOK INSTAGRAM
Name @ Name @
{E Culture 46.3 % 456% @ {g Culture A8.9 % A8.65 %
) Religion Az SLEE 3¢ Religion 68%  405% @O
LF —Aw 20.0% 243% 0@ ‘3 Matural environment 32.5% 162% 009
2 Jf:.igfi.[: 237%  170% eee P Law 304%  243% 00
l;: Social science 21.5% 19.5% @@ @ Sustainability 24.4% 11.1% @0®

Gerencia de Inteligencia de Mercado Global Fuente: Synthesio Profiler



3. LIFESTYLE &BEHAVIOR( HOBBIES & ACTIVITIES)

HOME & GARDEN

FACEBOOK INSTAGRAM
Name @& 1) Name @ e
*’@} DIY 35.4% 241% 009 @ nterior design 47.0 % 219% @09
W@ Furniture 345%  222% @@ W Furniture 433% 222% 000
@ nterior design 34.5% 21.9% 000 @ DIY 41.4% 241% @00
DIY] Do it yourself (DIY) 24.8% 19.5% @09 ith Do it yourself (DIY) 24.4 % 195% @009
] Home appliances 19.9 % 189% @ ] Home appliances 22.8% 189% @O
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3. LIFESTYLE &BEHAVIOR( HOBBIES & ACTIVITIES)

PETS

FACEBOOK INSTAGRAM

Name @ Name @

™ Dogs 41.2%  351% @0 ™ Dogs 42.4%  351% 00

B cats 20% 297% @ ¥ s 325% 297% ®

A+ Birds 22.1% 197% @@ M Horses 20.8% 15.7% @09

i 17 704 15 7 05

ME Horses 14.7 % 157% @ 3= Birds 7.2% 97% 0@
& Rabbits 2.9 % 49% @@

j Rabbits 5.6 % 49% @

Gerencia de Inteligencia de Mercado Global Fuente: Synthesio Profiler



3. LIFESTYLE &BEHAVIOR (SPORT)

' i
.
| = W, o A
Physical Spas Physical Personal care Meditation
itness . 47.1% axercise . 36.2% - 32.0%
— [v) =
+ 49.3% 51.4% + 42.1% . .
48.6% . 37.8% 26.2% 23.8%
) L 1 o L 1 1 L 1
L 1
L J : if; ' »
Physical Spas Physical Personal care Yoga
fitness . exercise .
. 64.1% = 56.2% . 56.29% 48.9% = 46.1%
° —- ° o
o 51.4% 37.8% 26.2% 21.4%
48.6% . £ oee ooe
L 1 L ] 1

INSIGHTS WITHIN THE WELLNESS CATEGORY

FACEBOOK

INSTAGRAM

Actividades de Cuidado personal , Ejercicios fisicos y Fitness son la categorias de bienestar en las
cuales se interesa las personas que interactian con la plataforma P.A.N. Colombia en FBy en IG

Gerencia de Inteligencia de Mercado Global
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3. LIFESTYLE &BEHAVIOR (SPORT)

SPORT THAT YOUR AUDIENCE IS INTERESTED IN

.-. . @ ‘ﬁ t .
Football Basketball Basebal Tennis Meditation FACEBOOK
. 74.7% + 42.1% =+ 38.7% = 33.7% + 32.0%
78.4% 45.9% 40.5% 35.1% 23.8%
L 1 ® ® L 1
’ [
o a4 2
“y '& -
A 5 A H T . - =
Football deditation Running Tennis Basketball INSTAGRAM
74.6% 7 45.2% 2 43.3% 5 41.4% 7 38.6%
78.4% 23.8% 19.2% 35.1% 45.9%
® L 1 1 00 L 1 L 1 1

* EL Football y el Basketball y la meditacion son los deportes por cuales se interesa las personas
gue interactuan con la plataforma P.A.N. Colombia en FB e IG.
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3. LIFESTYLE &BEHAVIOR (SPORT)

DOES YOUR AUDIENCE HAVE FAVORITE SPORT EVENTS?

3
o A ¥ i
Olympic UEF Mationa FIFA World Mationa
Game Champions Basketball Cup Football FACEBOOK
. League Association . League
= 7.9% ) ) 4.5% = 3.8% )
= 5.6% g “20 o = 3.6%
7.3% 0 7.3%
° 14.9% 7.6% PR 4.9%
o900 o909 L 1
UEFA Mationa FIFA World Olympic Formula one  |[INSTAGRAM
Champions Basketball Cup Games & 3.7%
Leagus Association o 4.0% & 3.7% 6.5;
&= - = D%
2 4.8% = 4.8% 7.3% 7.3% P
0 7.6%
14.9% oee eoee
o0 *9®
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3. LIFESTYLE &BEHAVIOR (SPORT)

FOOTBALL/SOCCER BY REACH

Colombia Brazil national Spain national Portuga Argentina
national football team football team national national
football team . & 5.6% football team football team FACEBOOK
4 9.7% - 6.0% - @ 3.1% 2 3.0%
] 7.0% 7.6% 0 )
11.6% ® o0 2.7% 4.9%
o9 ® L 1 ]
Colombia Brazil national Portuga Spain national Argentina
national football team national football team national INSTAGRAM
football team _ football team _ football team
@ 3.3% @ 2.2%
P ) P e [+)
L] 7.7% 7.0% = 2.7% 7.6% il 2.1%
11.6% 'Y Y 2.7% Ty 4.9%
L 1 o909

* La seleccion nacional de Colombia y Brasil son los equipos de futbol por cuales se interesa las
personas que interactdan con la plataforma P.A.N. Colombia en FB e IG
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3. LIFESTYLE &BEHAVIOR (TRAVEL)

TRAVEL GENRE

£

Mountains FACEBOOK

Z) = ad
Mature Tourism Hotels Beaches
" 51.7% ' 41.2% © 35.4% 2 18.3% < 16.1%
48.6% 35.1% 27.0% 16.5% 15.7%
L] L T ] L I 1 ) a9
i .
gﬁ}' E =l Q ‘
— 3 = I = I ]
Mature Tourism Hotels Beaches Adventure
= 60.2% =+ 49.8% = 48.0% = 35.0% travel
= 32.59
48.6% 35.1% 27.0% 16.5% B 32.5%
CY ) TY Y TY Y TY Y 14.9%
L 1 1 ]

INSTAGRAM
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3. LIFESTYLE &BEHAVIOR (TRAVEL)

FAVORITE COUNTRIES

. . - ‘..i" f_"'\\
< ) o -
Canada Spain Mexico Chile Argentina
= 74.7% “ 56.5% % 44.6% & 42.9% © 35.4% FACEBOOK
67.6% 64.9% - 45.9% 40.5% 32.4%
L o090 L L L e
# PARRN ‘ %
e L (>
Colombia Canada Spain Mexico Chile INSTAGRAM
88.8% =+ 74.6% < 48.0% 37.7% 34.9%
83.8% 67.6% 64.9% 45.9% 40.5%
& & L XX 0 X

* Canada, Espaiia y México son los principales paises a los que les interesa viajar a las personas que
interactdan con la plataforma P.A.N. Colombia FB.

* Mientras que Colombia, Canada y Espaiia son paises favoritos para viajar de las personas que
interactdan con la plataforma P.A.N. Colombia IG.
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3. LIFESTYLE &BEHAVIOR (TRAVEL)

FAVORITE CITIES

FACEBOOK INSTAGRAM
Name © Name @
$ | Bogotd 747 % 73.0% $ Bogotd 74.6% 703% @
% Medellin 58.9% 541% @@ s Medellin 64.1 % 541% @@
5 Cali 31.7% 159% @@ s Cali 49.8% 459% @@
$ Barranquilla 42.9% 405% @@ $  Barranqguilla 47.0% 405% @@
¢ Cartagena, Colombia 379%  297% 000 ¢ Cartagena, Colombia 424%  297% ©00®

* Bogota, Medellin y Cali son los principales ciudades favoritas de las personas que interactian con
la plataforma P.A.N. Colombia FB e IG
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4. BRANDS

MOST INTERESTING PRODUCT BRANDS BY REACH

FACEBOOK INSTAGRAM
Name @ & Name @ &
Samsung 26.9% 324% @O Adidas 26.1% 24.9%
Specialized Bicycl pple 24,9 % 17.3 %
ecialized Bicycle 248% 208% @6 Apple Inc 24.9% 73% 008

Components

Creative Technology 23.8% 176% ©00®
Huawe 23.7 % 324% @0®

Zara (retailer) 23.3% 10.5% @89
Creative Technology 23.7% 176% ©0®

Samsung 223% 324% 009
Adidas 19.9% 249% @@ -
Natura 172% 151% @@ allze St o L
Apple Inc 166%  17.3% e 213% 135% 66
Nestlé 16.6 % 108% ©0® Mango (clothing) 20.8% 3% ©00®
Microsoft 13.8% 146% @ Bershka 18.7 % 73% @0®
Coca-Cola 13.8% 13.8% Forever 21 18.7 % 70% ©0®

* Las personas que interactuan con la plataforma P.A.N. Colombia se inclina a interesarse por companias
de Tecnologia (Samsung; Huaweiy Apple ).
|
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4. BRANDS

MOST INTERESTING SERVICE BRANDS BY REACH

FACEBOOK INSTAGRAM
Name @ 1) Name @ &
WhatsApp 74.7 % 73.0% WhatsApp 74.6% 73.0%
Discover Card 61.3% 51.4% @@ Discover Card 52.3% 51.4 %
Facebook Messenger 354%  37.8% @@ Netflix 340%  350% @
Netflix 31.1% 351% @@ Facebook Messenger 24.9% 37.8% 909
Scandinavian Airlines 26.9% 21.9% @@ n-N-Out Burger 22.8% 149% @09
LAM Airlines 19.3 % 03% @ Spotify 19.7 % 29.7% 909
DirecTV 18.8 % 232% @@ Scandinavian Airlines 19.7 % 219% @@
Visa Inc. 18.8 % 19.5 % McDonald's 17.2 % 124% @09
Dish Network 18.8% 157% @@ nditex 17.2% 106% ©0®
Iberia (airline) 18.3% 149% @@ Booking.com 17.2% 86% 000
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4. BRANDS

THE FOOD & DRINKS THAT YOUR AUDIENCE PREFERS

FACEBOOK
Nestlé s -—
Nestle Coca-Cola Pepsi Oreo Nutella
16.6% 13.8% ’ 10.6% 7 9.2% © 7.4%
10.8% 13.8% 13.0% 7.3% 5.1%
20 @ e (2R ©e
. S =
» ' 3 ‘
7)) (¥
Starbucks Juan Valdez Maggi Nescafé M&M's
Cafe
" 6.9% T 4.7% © 4.5% 7 3.9%
% 5.6%
5.1% 3.0% 3.5% 3.2%
()
oe 3.2% o0 ®e ®
906 @

|
Fuente: Synthesio Profiler
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4. BRANDS
THE FOOD & DRINKS THAT YOUR AUDIENCE PREFERS

INSTAGRAM
@ 55 = g RIS
- - : ol
“estlF — 2 (U
Coca-Cola Mestlé Mutella Oreo Starbucks
2 10.7% 2 10.7% = 10.7% “+ 10.1% 4 8.5%
13.8% 10.8% 5.1% 7.3% 5.1%
o9 o200 (X o000

& &

i

Juan '-.ff‘ull-ﬂez MEM's Pepsi Ferrero SpA The Hershey
cae “ 5.5% @ 5.1% g 44% company
= 5.9% 3.29 13.0% 2.7% =2 4.0%
..3:% (YY) (YY) o0 2.2%

29 ®
Las personas que interactian con la plataforma P.A.N. Colombia tanto en FB como en IG tienden a

interesarse principalmente por marcas de productos indulgentes ( Nestlé , Coca-Cola , Pepsi, Nutella 'y
Oreo)
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4. BRANDS

STRONGEST INTEREST IN THE FOLLOWING RETAILERS

FACEBOOK
Alibaba.com Inditex Skip Hop Amazon.com diac
17.2% = 10.1% 2 9.2% 8.8% 2 6.9%
19.7% 10.8% 22.7% 8.6% 6.8%
e &) 28
= @
» A Fiscn’
Jumbo eb e
Dia Zara Home Jumbo EBav IKEA
(supermarket . (hypermarkets) ” °
chain) = 4.6% o 4.1% o 3.3%
2 4.1% 3.0% .
" 6.0% 2.6% 3.0% 07 1.9%
. (1]
5.79% L L L an @@ @e

* Alibaba.com, Inditex y Skip hop son los principales e-commerce retailers en los que se interesa las

personas interactuan con las platafoma P.A.N colombia en FB
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4. BRANDS

STRONGEST INTEREST IN THE FOLLOWING RETAILERS

INSTAGRAM
" £2
Inditex Skip Hop Amazon.com Zara Home Alibaba.com
o 17.2% = 13.4% e 10.1% e 10.1% ey 9.1%
10.8% 22.7% 8.6% 2.6% 19.7%
o0® o0® L 1 o0® o0®
°
T i, "
Jjumhbo
IKEA Jumbo Zodiac Sunlight BoConcept
o - |
@ 7.0% (hypermarkets) @ 5.9% o 4.8% o 4.0%
= 6.3%
1.9% - ° 6.8% 2.2% 1.5%
O,
(Y Y 3.0% . (Y Y (Y Y
o0

Inditex , Skip Hop y Amazon son los principales e-commerce retailers en los que se interesa las
personas interactuan con las plataforma P.A.N. Colombia en FIG
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4. BRANDS

INSIGHTS AROUND HOSPITALITY BRANDS

FACEBOOK
LB g RG
B = &
IMm-M-Cut McDonala’s KFC Subway Burger King
Burger . 12.9% 2 9.7% (restaurant) = 9.2%
=+ 15.6% = 9.2%
E 12.4% 8.1% ] 7.8%
14.9% 9
’ oo 8.6% oo
® ®
Booking.com Domino's Airbnh Papa John's
 8.8% Pizza a . 6.0% Pizza
) @ 7.4 ) % 4.5%
8.6% B 7.4% 5.1% 5.9% ’
6.5% P 4.9%
®

* Marcas de establecimiento de comida rapida como In-N-Out Buger;

consideradas por

hospitalidad.

Mcdonald’s o KFC son
las personas interactian con las plataforma P.A.N en FB como las de mayor
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4. BRANDS

INSIGHTS AROUND HOSPITALITY BRANDS

INSTAGRAM
RO
= @
In-M-0Out McDonald's Booking.com Airbnb Burger King
Burge = 17.2% o 17.2% = 12.3% & 11.2%
i 0,
= 22.8% 12.4% 8.6% 5.9% 7.8%
14.9%
o909 o090 o290 *®
*0®
FeEn Le _.-"\' *‘i‘] "*. .
s EE i3 -
Domino's Subway KFC Starbucks Trivago
FPizza (restaurant) . . .
_ . - = 8.5% 2 8.5% = 8.5%
= 10.1% Z 9.6% 8.1% 5.1% 4.6%
0,
6.5% 8.6% Y (TY
09 L

* Marcas de establecimientos de comida rapida y de e—commerce como In-N-Out Burger
McDonald’s y Booking.com son consideradas por las personas interactuan con las plataforma P.A.N
en IG como las de mayor hospitalidad.
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4. BRANDS

SOFTWARE & APPS

FACEBOOK
) - c lIITEJ
WhatsApp Facebook Metflix DirecTV Spotify
Messenger i
5 78.7% 3 s fy' 2 31.1% “ 18.8% o 17.2%
o 4/
73.0% 35.1% 23.2% 29.7%
37.8%
*® *® *e®
*®
€ < J )
Google FOX Deezer Apple Music Waze
5 _ _ PP
oadcas
5 14.2% S Company - @ 5.6% o 5.1% o 3.8%
15.4% - 9.2% 8.1% 8.1% 4.6%
® 13.5% *® *® ®
o099

*  WhatsApp, Facebook Messenger y Netflix son las principales APPS que son consideradas por las
personas que interactdan con las plataforma PA.Nen FB e IG.
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4. BRANDS

SOFTWARE & APPS

INSTAGRAM
WhatsApp Netflix Facebook Spotify Google
. 74.6% . 34.0% A ”‘355‘9”-9;"’ 19.7% . 14.5%
» 24.99
73.0% 35.1% ° 29.7% 15.4%
37.8%
@ e e @
S e
.Pr?ta J « <7 === a
DirecTV Apple Music Fox Deezer Uber
. g Broadcasting : (company)
12.8% 7'0% CO[T\ Dca m-:’/ > 3.7% ) - oj
23.2% 8.1% . 8.1% 3.0%
ece oo 6.3% e 3.0%
13.5%
Qe e
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5. PEOPLE

5. CULINARY CHEFS

o

&

o

™

e
Buddy Gordon Sandra Lee Karlos Gaston Acuric | FACEBOOK
Valastro Ramsay {chef) Arguinano 4 0.3%
2 1.4% 2 0.4% = 0.3% @ 0.3% 0
% 0.0%
0.4% 0.1% 0.1% 0.0% P
00 00 L 1 o0®
s &
' QA.)
Buddy sordon Anthony Sandra Lee Jamie Oliver INSTAGRAM
Valastro Ramsay Bourdain (chef) 0.1%
. (J
s 0.8% 0.2% = 0.2% > 0.1%
0.0%
0.4% 0.1% 0.1% 0.1% See®.
@ @ L 1 @
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5. PEOPLE

5. ATHLETES

. \ \
Cristiano Lionel Messi John Wall Sachin Kayla Itsines
Ronaldo (baskethall) Tendulkar = FACEBOOK
3.6% - 2.2%
) ) 2.7%
¢ 5.1% 8.6% 3-3% ; 1.1%
0, 0, 0,
10.0% 200 2.7% 5.7% Y
00 & 00
\‘7 f@
ok 7 . ‘ _ INSTAGRAM
Cristiano Lionel Messi Kayla Itsines Neymar John Wall
D A ~cl o \
Ronaldo 5 4.3% . 8.2% 5 2.9% (basketball)
5 2.9%
9 4.5% 1.5% 9.4% 3.1% ) /o
9 5%
9-1% e0o %9 50 %
000 L L
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