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SINCE 1960

REFERENCE Numero de personas que poseen las caracteristicas socio demograficas definidas (
AUDIENCE rango de edad, sexo, pais de origen)

% de personas seleccionas de la Reference audience, que hayan realizado algun tipo de
TAGERT AUDIENCE B . 2 . . ; . 2

interacciéon en la pagina FB 6 cuenta IG de P.A.N. ,asi como también personas

seleccionas que no han interactuado con la pagina pero tienen gustos similares a lo que

interactdan, en un periodo de 30 dias.

AFFINITY SCORE  RAGKCIEHRIEET que e.xiste entre el T’eirget audlgnce y el Reference audience de
acuerdo a la caracteristica de la poblacion en estudio.

LEYENDA DE RESULTADOS:

((4j Porcentaje del Target audience que esta interesada en el elemento de la caracteristica en estudio.

Perfil P.A.N.

Definiciones

Porcentaje del Reference audience que estd interesada en el elemento de la caracteristica en estudio.

@R Nivel de Affinity score que tiene el elemento de la caracteristica en estudio.

Niveles de Affinity score Donde:

= between -3and 3 e El color azul significa que el % del target audience interesado

® & & =between 3and7 ® & © =between-3and-7 es mayor que el % del Reference audience.
® ® © =between 7 and 20 ® ® ¢ =between-7and-20
® @ @ = higher than 20 ® @ @ =lowerthan 20 * El color rojo significa que el % del target audience interesado

es menor que el % del Reference audience..
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SiNcE 1960

Perfil P.A.N.

AUDIENCIAS

TAGERT AUDIENCE REFERENCE AUDIENCE Pagina P.A.N Espafa

Poblacion: 660.000 personas* Poblacién: 35.000.000 personas

Seguidores al cierre de

Fuente: Personas que han Marzo:

IR s U N WORTIWIPR -
de Marzo Cuentas alcanzadas en el
Pais donde viven: Espafia periodo (Marzo):

Edad: 18 -65 afios 189.000

Edad : 18 -65 anos

Poblacién: 670.000 personas*  |Poblacién: 35.000.000 personas |S€guidores al cierre de
Marzo:

83.4K

Fuente: Personas que han
interactuado con la cuenta IG|Pais donde viven: Espaia
INSTAGRAM |P.A.N. Espafia en el mes de Marzo "

Cuentas alcanzadas en el

Pais donde viven: Espafa periodo (Marzo):
Edad: 18 -65 aios 28.761

Edad : 18 -65 anos

95 % de los hogares en Espaiia tienen conexidn a Intenet ( Fuente : INE.es, 2020)

Poblacion Target Audience: % que interactlan + % que no interactian con FB 6 IG P.A.N.
|

Gerencia de Inteligencia de Mercado Global Fuente: Synthesio Profiler
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Perfil P.A.N.

OVERVIEW TARGET AUDIENCE

Las personas que viven en Espaifa y que han interactuado con la plataforma P.A.N. Espaia FB e IG se caracterizan por :

FACEBOOK

INSTAGRAM

EDAD: El 52% entre 35 y 54 afios. El 63% entre 25 y 44 aiios.
1. SOCIO DEMOGRAPHICS . .
SEXO: 94 % son Mujeres. 85 % son Mujeres.
Viven principalmente en: Viven principalmente en:
CIUDAD: Madrid (14,8%); Barcelona (6,7%) Madrid (13,3%); Barcelona (6,7%)
y Villaverde ( Md) (3,3%) y Valencia (4,9%)
FACEBOOK INSTAGRAM
MEDIOS DE Time-Magazine (64,1%) Time-Magazine (59,8%)

COMUNICACION Y APPS |Facebook (37,8%) Instagram (43,7%)
DE INTERES: Instagram (35,6%) Facebook (30,4%)

FACEBOOK INSTAGRAM

HOBBIES DE INTERES:

Ir de compras (71,1%)
Compras Online (68,8%)
Musica (66,4%)

Ir de compras (85,6%)
Musica (59,8%)
Compras Online (59,8%)

ALIMENTOS Y BEBIDAS DE
INTERES:

3. LIFE STYLE & BEHAVIOR

Bebidas alcohdlicas(34,9%)
Chocolates(31,3%)
Cerveza(24,3%)

Bebidas alcohdlicas(27,8%)
Chocolates(27,1%)
Pizza(25%)

DEPORTES Y ACTIVIDADES
DE BIENESTAR:

Physical Fitness (34,9%)
Personal care (31,3%);
Futbol (66,4%),
Basketball(59,8%)

Physical Fitness (39,8%)
Personal exercise (36,9%);
Futbol (35,6%),
Basketball(30,4%)

VIAJE A ( PAISES
FAVORITOS)

Canada (64%)
Portugal (25,8%)
Colombia(24,3%)

Espafia (71,1%)
Canada (58,9%)

Portugal (21,4%)

Gerencia de Inteligencia de Mercado Global
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SiNcE 1960

Perfil P.A.N.

OVERVIEW TARGET AUDIENCE

FACEBOOK

INSTAGRAM

MARCAS DE PRODUCTOS
DE INTERES:

Zalando (27,8%)
Nivea (25,8%)
Eucerin (23,5%)

Zalando (26,5%)
Zara (23,5%)
Adidas (22,8%)

MARCAS DE SERVICIOS DE

Discover Card (61,7%)
Iberia-airline (54,7%)
Whatsapp (45,2%)

Discover Card (59,8%)
Iberia-airline (37,9%)
Whatsapp (30,4%)

MARCAS DE ALIMENTOS Y
BEBIDAS DE INTERES:

Royal Canin (19,1%)
Mars incorporated (18,4%)
Nestlé (17,2%)

Nestlé (11,2%)
Nutella (7,1%)
Oreo (5,4%)

MARCAS DE RETAILS DE
INTERES:

Amazon.com (34,1%)
Carrefour (29%)

Alibaba.com (26,7%)

lkea (27,1%)
Amazon.com (25,7%)
Inditex (22,1%)

FACEBOOK

INSTAGRAM

CHEFS:

5.PEOPLE

Karlos Arguifiano (5,4%)
Martin Berasategui(0,9%)
Jaime Oliver (0,4%)

Karlos Arguifiano (3,7%)
Jaime Oliver (1,2%)
Martin Berasategui (0,8%)

SOCIAL MEDIA
INFLUENCERS

Rocko’s modern life (0,3%)
ElrubiusOMG (0,2%)
Dulceida(0,1%)

Dulceida (1,5%)
Lovely Pepa (0,3%)
Collage Vintage (0,2%)

Gerencia de Inteligencia de Mercado Global
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1- SOCIO DEMOGRAPHICS CHARACTERISTICS

AGE BREAKDOWN

FACEBOOK INSTAGRAM

Name @ MName @
18-24 4.9 % 17.2% 00 18-24 4.0 % 17.2% 00
25-34 16.2 % 25.5% 00 25-34 27.5% 22.5% ®
35-44 22.2 % 22.1 % 35-44 35.2 % 221 % 00
45-54 29.6% 18.1 % L 1 1 45-54 21.4% 18.1 % L 1
55-64 19.2% 10.6 % o900 55-64 9.3 % 10.6 % e
65+ 7.7 % 6.6 % L 65+ 2.6% 6.6 % L 1

* La audiencia target que interactuar con la plataforma P.A.N. Espafia FB tiende a estar en rango de
edad mayor (35 a 54 afos; 52 % ) que la que lo hace en 1G (25 a 44 afios; 63 %). Lo que evidencia
también, que la mayoria del target audience de IG sean Alumnos.

Gerencia de Inteligencia de Mercado Global Fuente: Synthesio Profiler



1- SOCIO DEMOGRAPHICS CHARACTERISTICS

AGE BREAKDOWN

FACEBOOK INSTAGRAM
Female Mala —emale Male
- 94.0% 4 6.0% * 85.0% 15.0%
52.9% 47.1% 52.9% 47.1%
[ X X [ T ¥ o9 [ X ¥ )
Married Single Married Single
" 18.2% & 9,8% 21.9% 12.2%
14.5% 10,1% 14.5% 10,1%
*® 299 o9

GENDER BREAKDOWN

RELATIONSHIP STATUS

Las principales personas que muestran interés por interactuar con la pagina P.A.N Espafia en
ambas plataformas son mujeres; lo que se corrobora con las estadisticas de las paginas durante

este periodo donde mas del 70 %

mujeres.

de quienes interactian con la paginas P.A.N. Espafia son

Gerencia de Inteligencia de Mercado Global
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1- SOCIO DEMOGRAPHICS CHARACTERISTICS

EDUCATION STATUS

FACEBOOK INSTAGRAM
Name @ @ | | Name @ @
Unspecified 544%  475% @@ Alum 423%  285% O@0®
Alum 227%  285% 0@ Unspecified 29.8%  475% OO0
High school grad 15.1% 14.7 % High school grad 14.6% 14.7%
Some high school 3.2% 2.7% Some college 4.4% 29% @@
Some college 2.3% 29% @ Undergrad 2.7% 18% @

I ——————————————————————————————————————————————————————————————————————————————————————————
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FACEBOOK

1- SOCIO DEMOGRAPHICS CHARACTERISTICS

REGIONS IN WHICH YOUR AUIDIENCE LIVE
INSTAGRAM

Principality of Asturias, (1.5%), »

Galicia, Spain (4.1%) Navarre (1.0%)

o Aragon, Spain (2.4%)
Castile and.L'edn (3.5%)

Community,of Madrid (21.2%)

Balearic Islands (2.1%)

Comunidad Valencxéna, Spain (9.8%)

Region of Murcia (4.2%)
Andalusia (18.2%)

Canary I$lands (4.8%)

Principality of Astur«as (1.9%)

Galicia, Spain (4.0%) Navarre (1.3%)

Aragon, Spain (2.5%)
Castile and Ledn (3.9%) :

Community,of,Madrid (17.9%)
Castilla-La Ma‘rj'ch_a, Spain (3.1%)

Extremadura, Spain (1.5%)

Region of !‘.r;.urc:a (2.79)
Andalusia (12.7%)

Canary Is»lan"‘ds {3.1%)

Name @ T
Community of Madrid 21.2% 15.4% o0
Andalusia 18.2 % 18.9 %
Catalonia, Spain 18.2 % 17.7 %

Comunidad Valenciana,
Spain

Canary Islands 4.8 % 4.6 %

Mame @& &R
Catalonia, Spain 19.4 % T % L
Community of Madrid 7.9 9% 5.4 % L
Comunidad Valenciana, )
4.9 % 0.9 % L 1 ]

Spain
Andalusia 12.7 % 18.9 % *9®
Basque Autonomous

9 4.5 % 37% @

Country

I ——————————————————————————————————————————————————————————————————————————————————————————
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1- SOCIO DEMOGRAPHICS CHARACTERISTICS

TOP CITIES WHERE YOUR TARGET AUDIENCE LIVE

FACEBOOK INSTAGRAM

Name @ 1) Name @
Madrid, Spain 14.8% 11.1% @@ Madrid, Spain 133% M1% @
Barcelona, Spain 6.7 % 6.6% Barcelona, 5pain 6.7 % 6.6 %

|
Villaverde, Madrid, Spain 3.3% 27% @ Valencia 4.9% 28% OO0
Valencia 2.4% 2.8% Villaverde, Madrid, Spain 2.4% 2.7%
Tenerifa 2.1% 2.0% Seville, Spain 1.9% 2.2%

* Madrid, Barcelona y Valencia son las ciudades principales donde viven las personas que
presentan algun tipo de interés en las pagina de P.A.N. Espafia FB e IG.

I ——————————————————————————————————————————————————————————————————————————————————————————
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2. MEDIA

TOP MEDIA BY REACH

FACEBOOK INSTAGRAM
Name @ 1) Name @ g3
(L%l Time (magazine) 64.1 % 51.4% @0 [ Time (magazine) 59.8 % 31.4% @
'3 Facebook 37.8%  37.0% (0) Instagram 43.7 % 429% @
(0) nstagram 35.6% 429% 0@ ﬁ Facebook 30.4 % 3I71% 90
6 Telecinco 25.1% 214% 0@ wak Vogue (magazine) 23.5% 180% 000
@ La Vanguardia 24.3% 23.4% @ . El Mundo (Spain) 22.1% 231% @
. El Mundo (Spain) 23.5% 23.1% @ La Vanguardia 19.1% 234% 0@
B voutube 21.2%  254% @@ e SPOrt(Spanish 17.6%  17.7%
newspaper)
o) Antena 3 (Spain) 18.4% 77% @ _
o Telecinco 16.8 % 214% @@
Sport (Spanish

' 4% 7.7 % | Pais .89 0%
- ﬂE‘a"\"EEEPEr] 8 - l.. E I :'E”_'h 15.80'"3 18.:'0'"3 .
E ' ElPais 7.2% 8.0% @ B voutube 16.0%  254% OO®

Gerencia de Inteligencia de Mercado Global Fuente: Synthesio Profiler
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2. MEDIA

TOP MAGAZINES BY REACH

FACEBOOK INSTAGRAM
Name @ Name ) 7]
|2 Time (magazine) 64.1 % 51.4% @09 (2) Time (magazine) 59.8 51.49 [
wom CPOTE(SpENISH 184% 177% @ war - Vogue (magazine) 235% 180% ©0@
newspaper)
Sport (Spanish s ez
Wkl Vogue (magazine) 14.7% 18.0% @@ newspaper) e o
iHolal 14.0 % 54% 009 wn jHolal 11.8% 94% OO
A A O o - - 1 0 o )y
&) Revista HoLA 134%  91% @ 6 vosueEspana 12%  63% 000

* Facebook (FB) e Instagram (IG) son las principales RRSS en las que interactuan el target audience
interesado en P.A.N Espafia . Sin embargo, para mas del 60%, el medio impreso sigue siendo
importante como por ejemplo Time —(Magazine).

Gerencia de Inteligencia de Mercado Global Fuente: Synthesio Profiler



PAN

SINCE 1960

2. MEDIA

TOP NEWSPAPERS BY REACH

FACEBOOK INSTAGRAM
Name & F5 Name & -
@ La Vanguardia 24.3% 234% @ . El Mundo (Spain) 22.1% 231% @
@ :vundospain) 235%  23.1% ® .o vanguardia 19.1%  234% @@
Sport (Spani Sport (Spani
- ﬂcrtn_SuchSh 18,49 77% @ o 2POTL(S r1|5h —— 17.7%
newspaper) newspaper)
E c&lrais 17.2% 18.0% @ E cElrais 16.8 % 180% @
@ El Confidencial 15.3 % 163% @ @ El Confidencial 12.4% 16.3% @@

Gerencia de Inteligencia de Mercado Global Fuente: Synthesio Profiler
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SINCE 1960

2. MEDIA

TOP RADIO CHANNELS BY REACH

FACEBOOK INSTAGRAM

Name @ LT Name @ &
ser (Cadena SER 15.3 % 171% @@ SER (Cadena SER 13.7 % 171% @@

c Cadena COPE 13.4% 12.9% c Cadena COPE 10.0 % 129% @@
dial Cadena Dia 2.2% 1.4% @@ $  EIMGNnaRACT 3.3% 23% @@
9 Los 40 Principales 2.0% 1.5 % ® ﬁ; RAC 1 1.9 % 1.2°% L 1 ]
#® Onda Cero 1.6% 1.9% & Onda Cero 1.5% 19% @

|

Gerencia de Inteligencia de Mercado Global Fuente: Synthesio Profiler
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2. MEDIA

TOP TV CHANNELS BY REACH

FACEBOOK INSTAGRAM
MName @ & Name @ 1)
© relecinco 251%  21.4% ©@ © relecinco 168% 214% OO
7 Antena 3 (Spain) 18.4% 17.7% @ ) Antena 3 (Spain) 13.7% 17.7% 0@
O o 123%  12.9% © o 100% 129% ©®
@ Cuatro (TV channel) 11.2 % 0.7% @ e Arte 9.4 % 83% @@
e Arte 11.2% B3u @@ @ Cuatro (TV channel) 7.1% 9.4% @@

Gerencia de Inteligencia de Mercado Global Fuente: Synthesio Profiler
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2. MEDIA

TOP SOCIAL NETWORKS BY REACH

FACEBOOK INSTAGRAM
Name @ & Name @ 1]
€) racevook 37.8%  37.0% (@) Instagram 437%  429% @
@) Instagram 356% 429% 008 €) racebook 304% 37.1% ©0®
B voutube 21.2%  254% @@ B voutube 16.0%  254% O©0®
s Tik Tok 140%  126% ©@ s Tik Tok 106% 126% OO
O Twitter 12.3% 9.4% @@ @ rinterest 7.1% 6.9%

I ——————————————————————————————————————————————————————————————————————————————————————————
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3. LIFESTYLE &BEHAVIOR( HOBBIES & ACTIVITIES)

HOBBIES

FACEBOOK
= -~
<
o aQp
Shopping Online Music Films Reading
_ shoppin _ . .
' 71.1% PRine 2 66.4% = 50.1% " 45.9%
~ 68.8% .
65.7% 62.9% 54.3% 54.3%
o0 60.0% o0 o0 o0
o080
® & — <f
Photography Painting Theatre Baking Drawing
+ 37.8% + 17.8% + 17.2% *17.2% ©10.7%
45.7% 24.9% 21.7% 12.9% 16.9%
o8 ® L L 1 L L 1 o980 L L 1

* La compra tanto en linea como presencial es la actividad que mas predomina en el target
audience interesado en P.A.N Espafia. En el 2020, segun el INE.es, 53 % de los hogares en Espafia

ha realizado compras en linea o por internet.

Gerencia de Inteligencia de Mercado Global Fuente: Synthesio Profiler



3. LIFESTYLE &BEHAVIOR( HOBBIES & ACTIVITIES)

HOBBIES

INSTAGRAM
9
2 (1] ) 4 ~—
e LT
Shopping Music Online Reading Photography
shopping _
© 85.6% 1 A 2 45.6% © 41.7%
6 59.8% . 59.8% 6 6
() - 0,
65.7% 62.9% 60.0% 54.3% 45.7%
Ll *e 00
® % <4 @ ..5'
Films Painting Baking Theatre Drawing
+ 40.8% 5 23.5% r 22.8% 1 17.6% “ 16.0%
54.3% 24.9% 12.9% 21.7% 16.9%
°0® L *0® L L ®

Gerencia de Inteligencia de Mercado Global
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3. LIFESTYLE &BEHAVIOR( HOBBIES & ACTIVITIES)

FOOD & DRINKS

FACEBOOK INSTAGRAM
Mame @ Ry Mame @ )
& ' Alcoholic drink 34.9 % 28.0 % L 1 1} @ Alcoholic drink 27.8% 28.0%
P Chocolate 31.3% 2223% ©09 =9 (hocolate 27.1% 223% 00e
. —
Wp seer 24.3 % 8.0% @0 \/ Pizza 25.0%  206% @O
\/ Pizza 22.7 % 206% @@ = Water 24.3 % 9.4% @@
w Coffee 21.2% 186% @@ w Coffee 21.4% 186% @@
= Water 19.7%  19.4% % wine 206% 154% ©0®
9 wine 17.2 % 154% @O & Fastry 7.6% 1.1% ©0e
‘ Pastry 15.9 % 11.1% 988 L!jb Bear 16.8 % 18.0% @
¥ rae lager 15.3 % 4.9 % L 1 1 s Milk 15.3 % 10.9 % o900
&, Bread 14.7 % 9.1% ©0e 8 Bread 15.3% 91% 0ee

* El target audience de la plataforma P.A.N. Espafa estd interesada en bebidas alcohdlicas ,

chocolates y Pizza

Gerencia de Inteligencia de Mercado Global Fuente: Synthesio Profiler



3. LIFESTYLE &BEHAVIOR( HOBBIES & ACTIVITIES)

MOVIE GENRES

FACEBOOK INSTAGRAM
Name @& & Name @ &
. Thriller films 17.8% 18.3% ® Documentary films 13.0% 160% @@
® Dpocumentary films 17.8% 160% @@ . Thriller films 11.2% 183% 008
@ Drama films 15.9% 140% @@ 9 Animated films 10.0 % 146% @089
@ Horror films 147%  103% ©00® & Fantasy films 100% 109% @
. . R - i i . e
ﬁ Romance film 4.0% 71% 00® * Science fiction films 9.4% 29% @@

Gerencia de Inteligencia de Mercado Global Fuente: Synthesio Profiler



3. LIFESTYLE &BEHAVIOR( HOBBIES & ACTIVITIES)

MOVIES

FACEBOOK INSTAGRAM
Name @ 1] Name @ 1]
Frozen (2013 film) 4,2 % 27% 00 Star Wars 4.3% 63% @@
Aliens (film) 3.0% 1% @00 Avengers (comics) 2.3% 37% @@
Star Wars 2.9% 63% @0 Frozen (2013 film) 2.3% 27% @
The Beach (film) 2.4% 1.8% @ Halloween (2007 film) 2.2% 7% @@
Halloween (2007 film) 2.1% 1.7% @ The Beach (film) 2.0% 1.8%

Gerencia de Inteligencia de Mercado Global Fuente: Synthesio Profiler



3. LIFESTYLE &BEHAVIOR( HOBBIES & ACTIVITIES)

FACEBOOK INSTAGRAM
Name @ & Name @ 1)
[ JEIERE 6%  314% 00 @ - 37.9%  314% 000
& Touch 258%  223% 00 & Touch 257%  223% 0O
w Lost (serie TV) 20.4% 157% @00 @ Lost (série TV) 17.6% 15.7% @@
% Girls [TV series) 20.4% 126% @009 £ Girls (TV series) 16.0 % 126% @@
s Suits (TV series) 153% 109% Oe® u Suits (TV series) 13.7% 11.1% @@

Gerencia de Inteligencia de Mercado Global Fuente: Synthesio Profiler



3. LIFESTYLE &BEHAVIOR( HOBBIES & ACTIVITIES)

LITERATURE

FACEBOOK INSTAGRAM
Name @ Name @
ﬂ, Romance novels 8.3% 69% @ ﬂ‘ Romance novels 8.9% 59% @O0
& Tragedy 65%  19% 000 B vang 7%  97% @0
@ wysteryfiction 62%  6.0% @ Mysteryfiction 61%  6.0%
ﬁ Manga 6.0 % 9.7% @@ ¢ Marrative 5.3% 5.4 %
% ' Narrative 3.3% 54% @@ ‘J Detective fiction 4.0 % 3.7%

Gerencia de Inteligencia de Mercado Global Fuente: Synthesio Profiler



3. LIFESTYLE &BEHAVIOR( HOBBIES & ACTIVITIES)

MUSIC GENRES THAT YOUR AUDIENCE LIKES

FACEBOOK INSTAGRAM
Name @ 1] Name @ I
Electronic music 31.3% 343% @0 Electronic music 27.1% 343% 00e
Rhythm and blues music 27.8% 28.6% Heavy metal music 24.3% 286% OO
House music 25.1% 237% @ Rhythm and blues music 243 % 286% @O0
Heavy metal music 24.3% 28.6% @@ House music 23.5% 23.7%
Blues music 1.2 % 246% @@ Blues music 20.6% 246% @@

Gerencia de Inteligencia de Mercado Global Fuente: Synthesio Profiler



3. LIFESTYLE &BEHAVIOR( HOBBIES & ACTIVITIES)

POLITICAL & SOCIAL ISSUES

FACEBOOK INSTAGRAM
Mame r{ ﬁ Name 'f'.-': ﬁ
{B Culture 37.8% 40.,0% @@ ,Eg Culture 36.9 % A00% @@
I Religion 258%  19.1% ©0® @ Sustainability 243% 163% ©0®

a World Health

= o 19.1 % 109% S99 A Matural environment 20.6% 149% 088
=¥ Organization

”~ o B B
LF Law 15.9 % 16.9% @ . Ecology 9.9% 29% 000

@ Sustainability 14.7 % 163% @@ € Religion 19.1% 19.1%

Gerencia de Inteligencia de Mercado Global Fuente: Synthesio Profiler



3. LIFESTYLE &BEHAVIOR( HOBBIES & ACTIVITIES)

HOME & GARDEN

FACEBOOK INSTAGRAM
Name @ 1] Name @ &
tR Furniture 27.8% 260% @ @ nterior design 35.0% 286% 000
@ nterior design 24.3% 286% @@ W Furniture 32.4% 260% OO0
) Home appliances 220% 149% ©0® @ DI 284%  19.1% @00
DIy, Do it yourself (DIY) 19.1 % 214% 09 @ Gardening 25.7 % 180% ©0®
@ Gardening 17.8% 18.0% DY) Do it yourself (DIY) 25.0 % 214% 0@

I ——————————————————————————————————————————————————————————————————————————————————————————
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3. LIFESTYLE &BEHAVIOR( HOBBIES & ACTIVITIES)

PETS

FACEBOOK INSTAGRAM
Name @ Name @
WM Dogs 334%  28.0% OO T Dogs 271%  280% @
I 243%  223% 0@ & cats 214%  223% @
% Birds 6.6 % 14% 0@ . Birds 9.4 % 14% @@
M Horses 3.4% 83% 000 M Horses 7.1% 83% @0
& Rabbits 3.9% 27% @@ ﬂ PUPPY 5.6 % 1% @

Gerencia de Inteligencia de Mercado Global

Fuente: Synthesio Profiler



3. LIFESTYLE &BEHAVIOR (SPORT)

o

I=

2%

1)

Physical Personal care Spas Physical Yoga
ness 5 34.9% : 31.3% FHETEISE 3 20.4%
+ 34.9% © 25.8%
22.6% 27.4% 24.9%
0, 0,
37.1% Y eo® 31.4% o0
L 1 L L
‘n" A (= -B-'
Physical Physical Personal care Spas Yoga
fitness exarcise , X _
= 34.0% 33.1% = 33.1%
39.8% 36.9% 22.6% 27.4% 24.9%
0,
37.1% 31.4% YY) Y Y
L 1 o9e

INSIGHTS WITHIN THE WELLNESS CATEGORY

FACEBOOK

INSTAGRAM

* Actividades de Cuidado personal , Ejercicios fisicos y Fitness son la categorias de bienestar en las
cuales se interesa las personas que interactian con la plataforma P.A.N. Espaia en FB e IG.

Gerencia de Inteligencia de Mercado Global
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3. LIFESTYLE &BEHAVIOR (SPORT)

SPORT THAT YOUR AUDIENCE IS INTERESTED IN

Football Basketball Basebal Tennis Meditation | EACEBOOK
66.4% = 35.6% = 24.3% =+ 19.7% = 19.1%
57.1% 34.3% 19.4% 23.4% 20.3%
o9 ® L 1 1 ] o0 @
4 L
o 4
Footbhall Baskethal Running Meditation Tennis INSTAGRAM
% 59.8% & 30.4% & 29.1% o 28.4% = 24.3%
57.1% 34.3% 22.9% 20.3% 23.4%
o9 L 1 1 o9® »

* EL Football y el Basketball son los deportes por cuales se interesa las personas que interactuan
con la plataforma P.A.N. Espafa en FB e IG. Siendo la UEFA Champions League el principal evento
en el que se muestran interesados , seguido de la Formula 1y la Liga nacional de Basketball .

Gerencia de Inteligencia de Mercado Global Fuente: Synthesio Profiler
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3. LIFESTYLE &BEHAVIOR (SPORT)

DOES YOUR AUDIENCE HAVE FAVORITE SPORT EVENTS?

@ @ @ 5 ©
UEFA ormula One Mationa Football Mationa FACEBOOK
Champions - . Basketball League One Football
League 2 4.9% Association & 3.7% League
% 5.1% 8.3% @ 4.0% - = 3.6%
- 2.9% B
10.6% ee 6.0% ° 2.9%
*9® o0 L
Wi =
LIEFA Mational Formula One Davis Cup ronman |[INSTAGRAM
Champions Basketbal . - . Triathlon
League Association = A4.2% = 3.7% - o
o @ 3.7%
@ 4.7% @ 4.5% 8.3% 3.4% 2.4%
10.6% 6.0% et e
*9® *e

I ——————————————————————————————————————————————————————————————————————————————————————————
Gerencia de Inteligencia de Mercado Global
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3. LIFESTYLE &BEHAVIOR (SPORT)

FOOTBALL/SOCCER BY REACH

lay # Chn
|_‘-‘|'l I:
Ya (‘4@ @ .“
Laliga L 4 =
RCD Espanyo La Liga Real Madrid FC Barcelona Spain national \eA CEBOOK
; 0 C.F. football team
7 27.8% ":_" 17.8% ":_" 14.0%
ey o o,
22.3% 18.9% & 15.9% 17.1% @ 9.2%
Ty ® 20.0% o0 9.7%
L 1 1
= i
%) @ * o
L. = Lallga
RCD Espanyol Real Madrid FC Barcelona La Liga Spain national | INSTAGRAM
o 18.4% C.F. o 12.4% & 11.8% football tean
= 13.79 = 8.39
22.3% N 3.7% 17.1% 18.9% 2 8.3%
0,
o0 L 1

interactuan con la plataforma P.A.N. Espafa en FB e IG

EL RCD Espanyol , Real Madrid son los equipos de football por cuales se interesa las personas que

Gerencia de Inteligencia de Mercado Global

Fuente: Synthesio Profiler



3. LIFESTYLE &BEHAVIOR (TRAVEL)

TRAVEL GENRE

£

¢

ad

Mature Tourism Hotels Beaches Mountains
" 35.6% 2 31.3% = 25.1% 7 18.4% ' 14.0%
40.0% 37.1% 31.4% 24.3% 16.9%
o9 99 9 o909 *9
ﬁ Z I %: A
Nature Tourism Hotels Beaches Camping
5 37.9% 5 35.0% ¢ 31.1% % 25.0% Y 21.4%
40.0% 37.1% 31.4% 24.3% 17.7%
o9 9 L 1

Gerencia de Inteligencia de Mercado Global

FACEBOOK

INSTAGRAM

Fuente: Synthesio Profiler



3. LIFESTYLE &BEHAVIOR (TRAVEL)

FAVORITE COUNTRIES

& - "’ 7
Canada Portugal Colombia Mexico Argentina
64.1% 25.8% 24.3% 22.0% . 04y | TACEBOOK
48.6% 22.3% 19.4% 20.0% 18.9%
©8e L X eo0 L 1 L X
PN ’ _
% & 2) —
Spain Canada Portuga Mexico Colombia INSTAGRAM
71.1% 2 58.9% 21.4% 16.0% 2 15.3%
62.9% 48.6% 22.3% 20.3% 19.4%
&= L L & e ®e

* Canada, Portugal y Colombia son los principales paises a los que les interesa viajar a las personas
que interactuan con la plataforma P.A.N. Espafia FB.

* Mientras que Espaiia, Canadda y Portugal son paises favoritos para viajar de las personas que
interactdan con la plataforma P.A.N. Espaina IG.

Gerencia de Inteligencia de Mercado Global Fuente: Synthesio Profiler
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3. LIFESTYLE &BEHAVIOR (TRAVEL)

FAVORITE CITIES
FACEBOOK INSTAGRAM
Name @ Name (e
| Madrid 34.1% 3I71% 8 | Madrid 31.1% EFAR . 1 1
¥ ' Barcelona 33.4% 343% @ ¥ Barcelona 31.1 % 343% @0
== Berlin 227% 200% 00 - Barlin 8.4%  200% @
b= =]
{_.,J Valencia 22.0% 180% @@ {__‘ Valencia 8.4 % 8.0 %
5 Seyille 6.6 % 46% @@ £ Seville 1.8 % 146% @@

con la plataforma P.A.N. Espafia FB e IG

Gerencia de Inteligencia de Mercado Global

Madrid, Barcelona y Berlin son los principales ciudades favoritas de las

personas que interactdan

Fuente: Synthesio Profiler
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4. BRANDS

MOST INTERESTING PRODUCT BRANDS BY REACH

FACEBOOK INSTAGRAM

Name @ & Name @ 1)
Zalando 27.8% 25.1% @@ Zalando 26.5% 251% @
Mivea 25.8% 57% 00® Zara (retailer) 23.5% 169% 009
Eucerin 23.5% 40% O©0® Adidas 22.8% 220% @
Renault 21.2% 160% @98 HEM 22.8 % 17.7% ©0®
Samsung 197%  163% @@ nditex 21%  151% 000
Nissan 19.7 % 157% 009 Gucc 18.4% 154% @@
Royal Canin 19.1% 43% eee Creative Technology 16.8% 120% @©0®
Mars, Incorporated 18.4 % 49% O0® Nike. Inc. 16.0% 110% @8
L'Oréa 17.8% 103% 0@

Chanel 16.0 % "N7% 00
EZ;:S;iEiSEwE 17.2% 137% 000 ASICS 153%  11.1% ©00e

* Las personas que interactiuan con la plataforma P.A.N. FB se inclina a interesarse por compafias de
Fashion & lifestyle (Zalando) y cuidado personal como Nivea y Eucerin.
|

Gerencia de Inteligencia de Mercado Global Fuente: Synthesio Profiler
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4. BRANDS

MOST INTERESTING SERVICE BRANDS BY REACH

FACEBOOK INSTAGRAM

Name @ T Name @ #
Discover Card 61.7% 186% 000 Discover Card 59.8% 186% @@
Iberia (airline) 547%  429% 000 Iberia (airline) 379% 429% ©00
WhatsApp 45.2 % 3.3% 000 WhatsApp 30.4 % 343% @@
AM3zon.com 34.1% 27.1% 009 IKEA 27.1% 16.6% 009
Carrefour 29.0% 171% @0® Amazon.com 257%  271% @
Alibaba.com 26.7% 26.3% Netflix 24.3% 27.7% @@
Lidl 25.8% 191% 0@ nditex 22.1% 151% 0@
Netflix 204%  27.7% OO0 Alibaba.com 214%  263% O0®
Facebook Messenger 20.4% 171% @@ Lidll 21.4% 191% @@
IKEA 19.1%  166% @@ In-N-Out Burger 184%  140% 0@

Gerencia de Inteligencia de Mercado Global Fuente: Synthesio Profiler
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4. BRANDS

THE FOOD & DRINKS THAT YOUR AUDIENCE PREFERS

FACEBOOK
RCTGIL CRNIN e T  Hetncken §
NestlF - _
Royal Canin Mars, Mestlé Heingken Pale lager
Incorporated
7 19.1% pors 5 17.2% 2 16.6% 7 15.3%
o 0,
4.3% = 18.4% 8.6% 6.0% 4.9%
4.9%
(T Y] ’ ( 1 ] ] ( 1 1] (1 1]
o900
: N
INESCAFE W SPRESSO m
Cruzcampo Mescafe Nespresso Lay's Pringles
=+ 14.7% =+ 14.0% = 12.3% @ 9.3% o 8.3%
3.4% 3.4% 5.1% 2.6% 2.4%
L L L 00 00 00 o900

Las personas que interactuan con la plataforma P.A.N. FB tienden a interesarse por compafias de
comida para mascotas ( Royal Canin, Mars. Incorporated) a diferencia de la personas que interactian

con la plataforma en IG, las cuales se interesan en marcas de productos indulgentes ( Nestlé , Nutella y
Oreo)

Gerencia de Inteligencia de Mercado Global Fuente: Synthesio Profiler



4. BRANDS

THE FOOD & DRINKS THAT YOUR AUDIENCE PREFERS

INSTAGRAM
P *
= o
= SPRESS0

“estiF -— e
MNestlé Mutella Oreo Nespresso Starbucks
@ 11.2% @ 7.1% 4 5.4% 4 5.2% o 4.8%

8.6% 2.6% 2.2% 5.1% 2.9%
[ T o900 o009 o0

) A

FENRERD '
Ferrero SpA Ferrero Kit Kat Milka Kinder
Rocher e o Chocolate
2 4.5% _ 2 3.5% = 3.4%
= 4.39 ch 9
2.0% @ 4.3% 1.0% 15% 5 3.2%
Oo [v)
eoe 1.7% eoe (T 0.9%
o000 000

Gerencia de Inteligencia de Mercado Global Fuente: Synthesio Profiler
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4. BRANDS

STRONGEST INTEREST IN THE FOLLOWING RETAILERS

FACEBOOK
®» £c @ D)
AMmazon.com Carrefour Alibaba.com Lid IKEA
= 34.1% = 29.0% = 26.7% i 25.8% = 19.1%
27.1% 17.1% 26.3% 19.1% 16.6%
o900 00 00 o0
s (£ s £
.r;_.l'_:"._.-_.-
Mercadona Aldi Inditex Decathlon Leroy Merlin
@ 14.7% & 13.4% © 11.2% i 11.0% = 10.3%
7.4% 6.0% 15.1% 10.3% 8.9%
o900 00 o9 ®

* Amazon.com , Carrefour y Alibaba.com son los principales e-commerce retailers en los que se
interesa las personas interactuan con las platafoma P.A.N en FB

Gerencia de Inteligencia de Mercado Global Fuente: Synthesio Profiler
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4. BRANDS

STRONGEST INTEREST IN THE FOLLOWING RETAILERS

INSTAGRAM
:.__“l_.._: " ) {.;:. @
IKEA Amazon.com Inditex Alibaba.com Lid
= 271% & 25.7% @ 22.1% @ 21.4% @ 21.4%
16.6% 27.1% 15.1% 26.3% 19.1%
o900 @ o9 0 L 1 1 *®
® 2 £k,
ECATHAON "':,.."a'-:-"-"
Zara Home Carrefour Decathlon Decathlon Leroy Merlin
. . : Espana .
= 16.8% =0 15.3% = 13.1% = 11.8%
i 9
6.6% 17.1% 10.3% C 8.9%
(1)
eee o0 (T 8.9% o0
o0

* lkea , Amazon.com e Inditex son los principales e-commerce retailers en los que se interesa las
personas interactuan con las plataforma P.A.N en FB

Gerencia de Inteligencia de Mercado Global Fuente: Synthesio Profiler
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4. BRANDS
INSIGHTS AROUND HOSPITALITY BRANDS

FACEBOOK
= -
RG e

@ 2 @
Burger King In-MN-0Out McDonald's KFC Booking.com

: Burger _ _ :

=  18.4% = 13.4% = 7.0% = 19.1%

=+ 15.3%
8.6% - 7.4% 4.1% 16.6%

eoee 14.0% eee e o

o0
AEL s & -

- ‘
Melia Hotels Airbnb Papa John's Starbucks Telepizza
nternational Pizza

T = 2.9% o 2.8%

. 3.9% - 3.3% . 3.3% = o SR

5.1% 2.9% 2.7%

2.1% e 2.2%
L 1 L 1

Marcas de establecimiento de comida rapida como Burger King; In-N-Out Buger o Mcdonald’s son

consideradas por las personas interactian con las plataforma P.A.N en FB como las de mayor
hospitalidad.

Gerencia de Inteligencia de Mercado Global Fuente: Synthesio Profiler
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4. BRANDS

INSIGHTS AROUND HOSPITALITY BRANDS

INSTAGRAM
RG
@2 =
In-M-0ut Airbnb Burger King McDonald’s Booking.com
Burge = 6.3% 2 6.2% @ 6.0% @ 5.9%
= 18.4% 5.19% 8.6% 7.4% 5.1%
O,
14.0% o0 o0 o0 .
*e
Wy (e
Starbucks KFC Trivago Domino's Hotels.com
Pizza
= 4.8% = 3.1% 2 2.8% o 2.6%
@ 2.7%
2.9% 4.0% 2.8% - 0 2.2%
(Y o0 2.4% .

* Marcas de establecimientos de comida rapida y de e —commerce como In-N-Out Buger .

Alibaba.com y Burger King son consideradas por las personas interactian con las plataforma P.A.N
en IG como las de mayor hospitalidad.

Gerencia de Inteligencia de Mercado Global Fuente: Synthesio Profiler
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FACEBOOK

4. BRANDS

SOFTWARE & APPS

WhatsApp

=5 45.2%

34.3%
*0®

]

Fox
Broadcasting
Company
i 10.7%

7.7%
*®

Metflix
= 20.4%

27.7%

]

Amazon Music

2 8.3%
2.9%
299

Facebook
Messenger

@ 20.4%
17.1%
L X

£

DirecTV
= 7.5%

6.0%
L L

© @® © 6 G

Spotify Google
% 15.3% i 12.3%
16.6% 9.4%
L T *®
A
g 0O
Amazon Uber
Instant Video (company)
@ 6.7% 2 4.2%
4.3% 2.7%
e *®

*  WhatsApp, Netflix y Facebook Messenger son las principales APPS que son consideradas por las
personas que interactdan con las plataforma PA.Nen FB e IG.

Fuente: Synthesio Profiler
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Gerencia de Inteligencia de Mercado Global Fuente: Synthesio Profiler

INSTAGRAM

4. BRANDS

SOFTWARE & APPS

©)

WhatsApp
= 30.4%
34.3%

oe

]

Fox
EBroadcasting
Company

o 4.6%
7.4%
o9

®@ © O

Metflix

= 24.3%
27.7%

20

A

DirecTV

= 4.3%
6.0%

29

Facebook
Messenger

= 11.8%
17.1%
L L L

Uber
(company)

= 2.9%
2.7%

potify
= 10.6%

16.6%
*0®

Ip

Apple Music

2 2.8%

4.6%
ow

¢

Amazon
Instant Video

= 1.7%
4.3%
L X 1 ]
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5. PEOPLE

5. CULINARY CHEFS

s 5 O € :

+ e
Karlos Martin Jamie Oliver Gordon Gaston Acuric | FACEBOOK
Arguinanoc Berasategui “0.4% Ramsay @ 0.4%
¥ 5.4% o 0.9% 0.7% 8 0.4% 0.1%
2.8% 0.5% ° 0.3% P
L 1 ®

: © s A O

Karlos Jamie Oliver Martin Gordon JoanRoca i INSTAGRAM
Arguinano Berasategui Ramsay Fontane
= 2 1.2% =
2 3.7% 0.7% 2 0.8% & 0.5% 2 0.3%
2.8% o0 0.5% 0.3% 0.2%
&9 & & &9
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5. PEOPLE

5. SOCIAL MEDIA INFLUENCER

= o = e =
b 1)
Rocko's ElrubiusOMG Dulceida Zayn Malik Collage FACEBOOK
Modern Life Vintage
_ = 0.2% = 0.1% = 0.1% ]
2 0.3% 2 0.1%
0.3% 0.2% 0.4% 0.4% °
0.2% ® ® 0.2%

L

— — — =

Dulceida Lovely Pepa Collage Rocko's Gala Gonzalez | INSTAGRAM
0 Vintage Modern Life
@ 1.5% 2 0.3% _ _ 2 0.2%
0.4% 0.1% 2 0.2% = 0.2% 0.0%
0,
o0 e . 0.2% 0.2% o0
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5. PEOPLE

5. TV HOSTS

]

K{;

4

o

Ana Rosa Maria Teresa Pilar Rubio Jorge Javier Andreu FACEBOOK
Quintana Campos 3 2.0% Vazquez Buenafuente
e I/
@ 5.3% @ 3.0% 2,79 @ 2.0% @ 1.0%
2.3% 1.0% 1.0% 2.2%
00 L 1 1 o0 L 1
A A :
< o« s
: INSTAGRAM
Andreu Pilar Rubio Ana Rosa Jorge Javier Maria Teresa
Buenafuente 1.9% Quintana Vazquez Campos
) 1.4% 2 1.29 2 0.5%
1.9% 2.7% ) ° % :
2.2% o0 2.3% 1.0% 1.0%
@ L L = L 1

Gerencia de Inteligencia de Mercado Global
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5. PEOPLE

5. ATHLETES

-
Sergio Ramos Cristiano Lionel Messi lker Casillas John Wall
& s53% Ronaldo & a1% o 3.8% (pasketball) | FACEBOOK
@ 4.9% > 2.8%
4.9% R 9.4% 3.4% B 2.55
9.1% 5%
’ (T T
0

i

. : INSTAGRAM
Cristiano Kayla Itsines Lionel Messi Rafael Nadal John Wall
Ronaldo : o : _ (basketball)
@ 4.3% D 4.2% 7 2.9%
» 0, ‘ Z.Q(y
4.5% 1.5% 9.4% 3.1% =
2.5%
9-1% oo (T 1) ’
& @ @
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